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Suruchi endeavor in Skill/ Entrepreneur Development Domain 

 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 2ndand4thSat-
urday of month from 2 PM to 5 PM, Prior reg-
istration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  57th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 24th, 25th & 26th Feb, 
2019 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/3_53rd_DEDPBROCHURE.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, dates will 
be announced soon.  

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845  

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 28th Feb 2019. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) on 22nd & 23rd April 2019. 

http://www.skill-
dairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised in the 
month of March 2019 which date will be an-
nounced very soon. 
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Indian News 

Alert: फ्रें चाइजी के नाम पर आपके साथ भी हो सकता है फ्रॉड, Amul ने जारी की चेतावनी 
January 30, 2019 7:26 AM 

https://www.financialexpress.com/hindi/business-news/amul-alerts-public-be-cautious-about-rampant-fraudu-

lent-entities/1458330/ 

 

यरी प्रॉडक््टस में दिग्गज ब्ाांड अमूल (Amul) ने 

पब्लिक के दलए एक नोदिस जारी दकया है. 

नोदिस में अमूल ब्ाांड का सांचालन करने वाली 

गुजरात को-ऑपरेदिव दमल्क माकेदिांग 

फेडरेशन (GCMMF) दलदमिेड ने कहा है दक अमूल 

पाललर/अमूल सू्कदपांग पाललर और दडस्ट्र ीबू्यिरदशप की 

फे्रचाइजी खुलवाने के नाम पर कई फजी वेबसाइि 

चल रही हैं. इचु्छक लोग इनके झाांसे में न आएां . 

नोदिस में कहा गया है दक अमूल की फ्रें चाइजी या 

दडस्ट्र ीबू्यिरदशप से जुडी सभी प्रोसेस केवल GCMMF 

ही मैनडेि करती है. इस बारे में जानकारी या सूचना 

केवल www.amul.com पर ही िी जाएगी. अन्य कोई 

वेबसाइि जो GCMMF या अमूल के नाम पर फ्रें चाइजी 

या दडस्ट्र ीबू्यिरदशप से जुडी जानकाररयाां या सूचनाएां  िे 

रही है, वह लोगोां को ठग रही है और ब्ाांड का नाम 

खराब कर रही है. इसदलए ऐसी वेबसाइि्स के झाांसे में 

न आएां . 

कॉनै्टक्ट के दलए क्या हैं ऑथराइज्ड नांबर 

GCMMF ने कहा है दक अमूल पाललर/अमूल सू्कदपांग 

पाललर और दडस्ट्र ीबू्यिरदशप से जुडी सभी जानकाररयाां 

पाने के दलए लोग www.amul.com पर जा सकते हैं. 

इसके अलावा retail@amul.coop/distribu-

tion@amul.coop या 02692221258 पर कॉनै्टक्ट 

कर सकते हैं. इनके अलावा कोई भी अन्य वेबसाइि, 

पोिलल या िोल-फ्री नांबर एप्लीकेशन स्वीकार करने के 

दलए एब्लक्टवेि या GCMMF द्वारा ऑथराइज्ड नही ां है. 

GCMMF के मुतादबक, एप्लीकेशांस के वेररदफकेशन 

के बाि GCMMF कन्फर्मडल पािीज से चेक या दडमाांड 

डर ाफ्ट के रूप में मामूली दसक्योररिी दडपॉदजि लेता है. 

न करें  नेि बैंदकां ग से पेमेंि 

GCMMF के मुतादबक, एप्लीकेशांस के वेररदफकेशन 

के बाि GCMMF कन्फर्मडल पािीज से चेक या दडमाांड 

डर ाफ्ट के रूप में मामूली दसक्योररिी दडपॉदजि लेता है. 

फेडरेशन ने पब्लिक से अपील की है दक वे फ्रॉड 

वेबसाइि के झाांसे में आने से बचें और RTGS/NEFT के 

जररए कोई भी अमाउांि िर ान्सफर न करें . 

GCMMF नही ां होगी दजमे्मिार 

फेडरेशन ने यह भी कहा है दक GCMMF फ्रॉड 

वेबसाइि्स द्वारा दकए गए दकसी भी फ्रॉड के दलए 

दजमे्मिार नही ां होगा. 
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No room for complacency in dairy sector 
Jan 28, 2019, 7:06 AM; last updated: Jan 28, 2019, 8:50 AM (IST) 

https://www.tribuneindia.com/news/in-focus/no-room-for-complacency-in-dairy-sector/719859.html 

 

 

ith 6.3 per cent annual growth and 

over 175 million tonnes of milk pro-

duction, India is on top in the world 

in the dairy sector. However, considering the 

growing demand of an ever-increasing popula-

tion, the sector has to raise this growth rate fur-

ther, besides overcoming challenges such as 

less availability of good germplasm, shrinking 

resources for green fodder, inadequate pro-

cessing of milk, milk adulteration, poor exten-

sion services, low level of value addition in milk, 

and climate change, which are hampering the 

development of the sector across the country. 

The demand for milk is expected to grow stead-

ily over the next two decades. According to the 

National Dairy Development Board (NDDB), it is 

likely to reach 200-210 million tonnes by 2021-

22. 

Farmers are rearing Murrah buffalo and cross-

bred cattle for high yield of milk, but ignoring 

indigenous cattle such as Hariana, Gir, Sahiwal, 

Tharparkar and others which are on the verge 

of extinction. Around 51 per cent of milk pro-

duction is from buffalo, 45 per cent from cattle 

and 4 per cent from goat and sheep in the coun-

try. 

Scientists at the National Dairy Research Insti-

tute (NDRI) are focusing on tackling these chal-

lenges. Shifted to Karnal in 1955, the NDRI was 

accorded the status of a deemed university in 

1989. It gave the first cloned buffalo to the 

world and established that cloned animals can 

reproduce normally. The male clone is giving 

good quality germplasm, while the female gave 

birth to a calf.  

In view of the rampant milk adulteration, the 

microbiology and biotechnology divisions of the 

NDRI have come up with several kits to detect 

maltodextrin, hydrogen peroxide, glucose, neu-

tralisers, added urea, sucrose, salt, pesticide 

residue, antibiotic residue etc. It has also devel-

oped DNA-based methods to identify cow and 

buffalo milk. Methods have also been devel-

oped to detect the presence of disease-causing 

micro-organisms in milk. 

Dr RRB Singh, Director, NDRI, stated that during 

the past six-years (2012-18), the institute had 

developed more than 100 technologies and 

commercialised around 80 technologies to 51 

entrepreneurs and industry houses, generating 

a revenue of Rs 200.80 lakh. Besides, it has filed 

48 patents, of which 17 have been granted. 

Dr Bimlesh Mann, Joint Director, (Research), 

NDRI, said around 20 per cent of the total milk 

production was processed in the organised sec-

tor. “To bring raw milk into the processing chan-

nel is a big challenge for the dairy sector. Our 

dairy technology division is working in the field 

of value-added milk products,” she said. 

The NDRI is also providing quality testing service 

to the dairy industry and has established a mod-

ern national referral centre for milk quality and 
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safety, which has been accredited by the Na-

tional Accreditation Board for Testing and Cali-

bration Laboratories (NABL), said Dr Rajan 

Sharma, Principal Scientist, dairy chemistry. 

Milk production             Million tonnes (2016-17) 

Uttar Pradesh            27.7 

Rajasthan           20.8 

Madhya Pradesh  13.4 

Gujarat                       12.7 

Andhra Pradesh  12.2 

Punjab                  11.3 

Maharashtra          10.4 

Haryana                    8.9 

NDRI’s Major goals for next 5 years 

Genetic improvement of dairy animals through 

genomic selection strategies, faster multiplica-

tion of germplasm, semen sexing and strength-

ening of dairy institute’s bull mother farm to 

meet the demand of quality germplasm of Har-

yana as well as the country. 

Technologies for economic production of nutri-

ent-balanced ration for dairy animals to address 

the issue of feed and fodder scarcity. 

Development of new-generation methods to as-

sess quality and safety of milk and milk prod-

ucts. 

Development and validation of health-promot-

ing dairy foods to address nutritional and health 

security issues. 

Linking rural youth, women and other target 

groups to markets through skill and entrepre-

neurship development programmes. 

Strengthening outreach programmes for dou-

bling farmers’ income. 

Dairy dossier 

India has been the top milk-producing nation in 

the world since 1998. It also has the largest bo-

vine population. 

Year Milk production in India Per capita avail-

ability 

2016-17  165.4 million tonnes 352 gm 

per day 

2017-18  176.4 million tonnes 374 gm 

per day 

Globally, milk production was 811.9 million 

tonnes in 2017, while the estimated average 

consumption was 294 gm/day. 

 

Great Indian cattle count: An inside story 
Jan 27, 2019, 10.15 AM IST 

https://economictimes.indiatimes.com/news/politics-and-nation/how-a-team-of-experts-are-conducting-indias-

first-tech-aided-livestock-census/articleshow/67704952.cms 

 

EVANAHALLI (KARNATAKA): Ekabhumi 

Sustainable Living, a farm in Karnataka, 

sells milk at Rs 120 a litre. Yet, it sells 

out all the 100 litres it generates daily. The 

branding of the farm in Hegganahalli village, 

about 35 km from Bengaluru, rests on one 

count: it houses some high-breed Gujarati and 

Rajasthani cows that give milk with more nutri-

ents.  

 

The owner of the farm, Balaji Naidu, a Canada-

based non-resident Indian, spread the word 

that the milk from Gir (from Gujarat) and Sa-

hiwal (from Rajasthan) has high protein and 

zero antibiotics. “We brought 65 cattle all the 

D 

https://economictimes.indiatimes.com/news/politics-and-nation/how-a-team-of-experts-are-conducting-indias-first-tech-aided-livestock-census/articleshow/67704952.cms
https://economictimes.indiatimes.com/news/politics-and-nation/how-a-team-of-experts-are-conducting-indias-first-tech-aided-livestock-census/articleshow/67704952.cms


way from a market in Rajasthan’s Ajmer by pay-

ing Rs 1 lakh a cow,” says Govardhana, Naidu’s 

nephew, who accompanied his 67-year-old un-

cle to scout for desi cows with high milk yield in 

north India a couple of years ago.  

 

“It is no doubt costly. But more than the price, 

the problem was their safe transportation. We 

did not want to take the risk of any backlash 

from cow vigilante groups. So, we first took 

clearances in writing from a Rajasthani Gau 

Seva Samiti (a cow protection group).”  

 

A former Wipro executive, Govardhana, 31, 

now helps his uncle run the farm which has 90 

cattle, including 28 full grown Gir and 12 Sa-

hiwal. He is among a group of people who have 

started looking at dairy as a viable business ven-

ture, especially as the market for fresh milk is 

growing. The stocky Govardhana also owns a 

farm in Coimbatore, Tamil Nadu, where he 

milks 10 cows.  

 

 

Each enumerator (a person who does the cen-

sus) is given a hand-held tablet computer and 

trained to record the findings — details of ani-

mals and birds; age groups; breed types of se-

lect farm animals such as cattle, buffalo, goat 

and fowl; and count of equipment such as incu-

bators, milking machines and fodder cutters. 

Enumerators also collect data on fisheries — 

from selling of fishes to the craft of net mend-

ing. Apart from these, some basic economic in-

formation of every household — agricultural 

holding, annual income and the highest educa-

tional qualification in the family — are also rec-

orded. 

“We are using the 2012 livestock census data as 

a multiplier to calculate India’s milk, egg, meat 

and wool production through integrated sample 

surveys,” says Pradip Kumar De, an adviser in 

the Department of Animal Husbandry, Dairying 

and Fisheries, which is overseeing the census 

exercise. 

“Once the new census data come in, production 

figures will be updated.” In another first in the 

country, this census is being manned by veteri-

nary doctors and para-veterinary officials. The 

animal husbandry department in each state as-

signs 8-10 villages or wards to each enumera-

tor, who is mostly based in the area concerned. 

As on Wednesday, four crore households have 

been covered, adds De. His office has recently 

pushed three states — Delhi, Assam and Tripura 

— to fast-track the process as they had not yet 

procured the tablets, let alone started door-to-

door survey. Haryana and Gujarat started late. 

The cost of the tablet computers — being 

bought by individual states at about Rs 6,000 a 

piece — is borne by the central government. 

The Centre has stuck to its March 31 deadline 

for collecting all household data, though the 

chances of completing the process by then look 

remote. The final report is expected to be out in 

2019. 

Livestock census began in India in 1919. After 

Independence, each round was fine-tuned to 



collect more data. For example, stray cattle and 

dogs were counted only since 2012. 

In a written reply to ET Magazine’s query, the 

Union Minister of Agriculture and Farmers Wel-

fare, Radha Mohan Singh , emphasises breed-

wise count is a key differentiator in the present 

exercise. “This livestock census has been de-

signed to capture the breed-wise number of an-

imals and poultry birds (fowls with their age, 

sex, etc). This will help the government under-

stand the population dynamics of our livestock 

better and also to focus on the endangered 

ones.” The 2007 census also collected breed-

wise data, but that process was abandoned in 

2012. 

A fortnight ago, this writer joined Lakshmi Kan-

tha, an enumerator in Hegganahalli and 

Aradeshahalli villages, among others, in Banga-

lore Rural district. In Kantha’s shoulder bag 

were a tablet computer and an instruction man-

ual on how to conduct the census. If he had any 

confusion on whether a particular cow was of 

Gir breed or not — as was claimed by 

Govardhana of Hegganahalli village — he would 

flip to the annexure of the manual that has mi-

nute details of breed identification and their 

photos. “Long and pendulous ears folded like a 

leaf ” is how the manual describes a Gir cow. 

We proceeded to the nearby Aradeshahalli vil-

lage, where Kantha — a tall man in his 30s — 

knocked on a door. It was answered by Ra-

manna, the head of the family. 

After introductions, the 68-year-old man 

started answering Kantha’s questions. His son 

Srinivas and daughter-in-law Sushma also joined 

in. Ramanna owns three acres of agricultural 

land where he cultivates ragi or finger millet, a 

popular crop in the state. Till a couple of years 

ago, he owned six buffaloes and earned Rs 

9,000 a month by selling its milk. He then took a 

drastic decision to sell all his buffaloes at one 

go. 

“Maintaining the buffaloes was not an easy 

task. I am also growing old. So when my son got 

a porter’s job in the (Bengaluru) airport with a 

salary of Rs 14,000 a month, I decided to sell 

the animals,” he said, adding that he did it with 

a heavy heart. 

 

Kantha’s interactions were very short in house-

holds with no livestock. He filled up nil in most 

of the boxes on the screen. But the nils, too, 

show a trend. Shrinking of grazing grounds and 

rapid urbanisation are forcing people to sell 

their livestock. So is India’s livestock population 

going down? The census will answer such ques-

tions. 

Available statistics show some interesting 

trends. In 2012, India’s livestock population — 

including cattle, buffaloes, sheep, goats, pigs, 

horses and ponies, mules, donkeys, camels, 

mithun and yaks — was 51.2 crore, a fall of 

3.3% over the previous census, conducted in 

2007. Cattle count declined from 19.9 crore in 

2007 to 19 crore in 2012. The 4% drop send 

shivers down the spines of policymakers. The 

question that arose was, how come the cattle 

population was sliding in a country where the 

animal is worshipped and where there’s a ban 

on its slaughter in most states. But there was a 

silver lining, too. 

The population of female cattle (cows) during 

the period (2007-2012) rose 6.52% and that of 

female buffaloes rose 7.99%. This was good 

news for milk production. No wonder, India, the 



largest milk producer in the world, has continu-

ously been adding more tonnage in production. 

In 2017-18, for example, the nation produced 

17.6 crore tonnes of milk, from 16.5 crore 

tonnes a year ago, according to the Govern-

ment of India’s Basic Animal Husbandry and 

Fisheries Statistics, 2018. India’s milk produc-

tion in 1950-51 was a paltry 1.7 crore tonnes. 

The findings of the latest census, which will also 

give breed-wise data of 41 elite desi breeds, will 

also be a reflection on how the Rs 2,025-crore 

Rashtriya Gokul Mission — focused on develop-

ment of indigenous breeds — has fared. 

 

Two senior statisticians who ET Magazine spoke 

to predicted a small increase in the number of 

cattle, particularly females, and a big slide on 

the number of sheep, taking a cue from the re-

cent annual integrated sample surveys. 

“There is a caveat, though. High milk production 

numbers may not necessarily mean growth in 

cattle numbers. This could also be because of 

high yield rate (milk per cow),” one of the offi-

cials cautioned. 

The fall in sheep population has been a matter 

of concern for over a decade. It was 6.5 crore in 

2012, a 9% fall from 2007. Since 2013-14, In-

dia’s wool production has also witnessed a 

steady shrinkage. Rajasthan, India’s largest pro-

ducer of wool, contributes about one-third of 

output. This is followed by Jammu and Kashmir, 

which contributes about 18%, according to the 

same set of statistics. The worst year was 2015-

16, which saw a 10% decline in wool produc-

tion. In 2017-18, the production further de-

clined 5% over the previous year, according to 

government data. 

With gross value added (a measure of the econ-

omy) of the livestock sector to agriculture in-

creasing from 22.6% in 2012-13 to 26.2% in 

2016-17, the livestock census is of paramount 

importance. So then the question is how fool-

proof is the system? 

“The software is developed in such a way that 

once a supervisor presses the confirm button, 

no higher-ups in the state or the Centre can 

change the numbers. It will be locked forever,” 

says Basava Raj SK, a veterinary doctor supervis-

ing five enumerators. Clearly, technology is the 

new fodder for qualitative livestock data. 

 

 

 

 

 

 



 

In a First, Amul Launches Camel Milk in Select Gujarat Markets 
January 24, 2019, 10:29 AM IST 

https://www.news18.com/news/business/in-a-first-amul-launches-camel-milk-in-select-gujarat-markets-

2010847.html 

 

umbai: Indian milk cooperative Amul 

for the first time has launched camel 

milk in select Gujarat markets — 

Gandhinagar, Ahmedabad and the Kutch. 

 

The Gujarat Cooperative Milk Marketing Feder-

ation Ltd, owner of dairy brand Amul, said 

camel milk is easy to digest and healthy with 

numerous benefits, like high in an insulin-like 

protein, making it beneficial for diabetic per-

sons.  

The product branded as ‘Amul Camel Milk’ will 

be available in a 500 ml PET bottles priced at Rs 

50, and needs to be refrigerated, as has a shelf 

life of three days, the dairy major said on Tues-

day. 

Amul had earlier introduced a camel milk choc-

olates which continues to receive a good re-

sponse, it said. 

 

Industry fears about new labelling regulations unfounded: FSSAI CEO 
January 23, 2019 

https://www.thehindubusinessline.com/news/industry-fears-about-new-labelling-regulations-unfounded-fssai-

ceo/article26070515.ece 

 

fter a hectic year of notifying nearly 28 

new regulations, the Food Safety and 

Standards Authority of India (FSSAI) is 

gearing up for the more challenging task of im-

plementing these laws. FSSAI CEO Pawan 

Agarwal told BusinessLine in an interview that 

building consumer confidence in the food avail-

able in the marketplace is most crucial. Ex-

cerpts: 

After a year of notifying many new regulations, 

what will be FSSAI’s focus in 2019? 

As a regulator, finalising regulations is just the 

beginning, not the end. Now that the regula-

tions are in place, the bigger challenge is ensur-

ing implementation. We are adopting various 

strategies to ensure that businesses comply 

with these regulations. Ultimately, citizens need 

to have confidence in the food they get in the 

marketplace — they should not think twice be-

fore buying a food product or eating out. 

Inspections of food businesses so far have been 

fairly ad hoc. But now we will focus on a mecha-

nism of risk-based inspections, which means 

food businesses or products where the risks are 

higher will get inspected more often. Since 

there is limited manpower, these inspections 

will be done in collaboration with third-party 

audit agencies. The focus will be to ensure com-

pliance of food safety regulations across the en-

tire value chain. This is a paradigm shift from 
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the time when the focus was only on the safety 

of the final product. 

Focus will also be on testing food products 

through surveillance, sampling and testing. 

Through strategic surveillance activities such as 

large-scale food surveys, we can identify hot-

spots or areas where there are bigger concerns 

and understand the nature of these concerns. 

Training and capacity building within food busi-

nesses through the Food Safety Training and 

Certification (FoSTaC) programme is another fo-

cus area. 

Have you identified sectors where such strate-

gic surveillance and large-scale surveys are re-

quired? 

Milk was a big area and we conducted a large-

scale survey last year to understand the issues 

there. Similarly, value-added dairy products, 

spices, meat and meat products are segments 

where we plan to take up large-scale surveys. 

Some work has already begun on testing of 

honey and edible oil products for a survey. 

There has been a lot of debate around the pro-

posed new labelling regulations... 

The idea behind the new labelling regulations is 

to enable citizens to know more about the com-

position of food products, so that they can 

make informed choices. Bringing in any labelling 

regulations without making citizens aware 

about eating healthier food products — and the 

consequences of eating food which is high in 

salt, sugar, saturated fats and trans-fats — will 

not cut much ice. 

Our societal behavioural change initiatives such 

as the Eat Right Movement are in this direction 

and we plan to scale them up. Once the founda-

tion for healthy eating habits is laid, the label-

ling regulations will have a greater impact. 

I think there is more interest in the industry 

than among consumers over the new regula-

tions and this interest is largely driven by a fear 

that we might be unreasonable. The fact that 

we have taken a lot of time to discuss and delib-

erate on these regulations suggests that many 

of their fears may be unfounded. We are trying 

to see that while the labelling laws provide use-

ful information to consumers, it does not hit the 

industry. 

Are you working towards setting up a mecha-

nism to handle the issue of fake videos regard-

ing food safety after discussions with the IT 

Ministry? 

They have connected us to various platforms. 

Players such a Twitter, Facebook and Google 

have a grievance redress mechanism in India. 

Once a particular post is identified, we can in-

form them; they have agreed to co-operate 

with us. We are also engaging with WhatsApp 

to find a solution to this issue. 

How about plans for a hygiene rating scheme 

for restaurants ? 

We are in discussions with restaurants for the 

implementation of the Hygiene Rating Scheme. 

Soon, several thousand restaurants will be 

rated under this scheme and these ratings will 

become more and more visible across outlets. 

Will the government’s nod to FSSAI to create 

additional posts add a new dimension? 

We are currently engaged with external consult-

ants to do two kinds of reviews. One is to focus 

on benchmarking our practices and processes 

with global standards. The second review is fo-

cussing on the internal working system of FSSAI 

and involves a review of our HR practices such 

as performance management. Soon, the hiring 

of over 800 people will begin in a phased man-

ner. We would like to be seen as a modern or-

ganisation with a positive work ethos and cul-

ture that values its people . 



 

 

HC Seeks Report on Action Against Sellers of Adulterated Milk 
Jan 22, 2019 10:04 PM IST 

https://www.latestly.com/agency-news/hc-seeks-report-on-action-against-sellers-of-adulterated-milk-

603470.html 

 

hennai, Jan 22 (PTI) The Madras High 

Court Tuesday directed the Food Safety 

Department in Tamil Nadu to submit a 

report on the action taken against milk sellers 

involved in adulteration of the essential com-

modity. 

A division bench, comprising justices Vineet Ko-

thari and Anita Sumanth, gave the directive to 

an official of the department on a PIL filed by a 

lawyer A P Suryaprakasam, seeking enhance-

ment of punishment against those adulterating 

milk and milk products. 

 

The bench opined that cases pertaining to food 

safety should be given priority in competent 

courts dealing with such trials because they di-

rectly affect the health and life of citizens under 

Article 21 of the Constitution. 

"We assert that the courts concerned, as well as 

DROs (District Revenue Officers) dealing with 

civil proceedings against such sellers give urgent 

priority to such cases," it said. 

The bench directed the registrar general of the 

high court to obtain reports from the courts of 

all districts, through the principle district judges, 

about the class of cases of food safety and the 

number of pending cases, giving year-wise 

break up, to ensure that trials receive due and 

urgent priority. 

The court said it prima facie found that once it 

took up the PIL and started monitoring the 

working of the Food Safety Department, the de-

partment appeared to have undertaken a spe-

cial drive against adulteration in December last 

year. 

"The number of surveys conducted during 

2017-18 up to November 2018, ranging from 47 

samples analysed have gone up to 790 and the 

collected samples analysed by the department 

in December 2018." 

Going by this, the bench said that of the 790 

samples collected, 113 were found sub-stand-

ard, but the action taken report on the milk 

sellers was not there. 

The bench ordered the director and the addi-

tional commissioner of food safety, K Vanaja, to 

submit a report on the basis of information to 

be collected through all DROs on the action 

taken by them, either on criminal or civil side, 

with case-wise details on the quantum of pen-

alty or fine imposed on the erring milk sellers in 

each district. 

The bench then posted the matter for further 

hearing to February 26. 

The issue of adulteration of milk arose when the 

state minister for dairy development alleged 

that private milk firms were using harmful 

chemicals in the milk they produced causing 

cancer to many children. 

The minister had said that the charges he lev-

elled were made after a thorough check of the 

packaged milk of private firms for more than 

five months and that the authorities found that 

private milk producers were using hydrogen 
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peroxide and chlorine to prevent milk from get-

ting spoilt. 

 

Cheap loans for Kerala dairy farmers 
January 22, 2019 

https://www.thehindubusinessline.com/news/cheap-loans-for-kerala-dairy-farmers/article26063162.ece 

 

 

erala Feeds Ltd will facilitate low-inter-

est loans to dairy farmers. 

An agreement has been reached be-

tween Kerala Feeds and the State Bank of India 

to provide loans at 8.9 per cent interest to 

farmers via Kerala Feeds, said B Sreekumar, the 

company’s Managing Director. 

He was speaking at the launch of ‘Snehasapar-

sham’ project at Thiruvalla, an endeavour to 

help flood-hit dairy farmers by distributing 100 

sacks of cattle-feed free. 

The beneficiaries are selected by the represent-

atives of the Dairy Development and Animal 

Husbandry departments. 

KS Indusekharan Nair, Chairman, Kerala Feeds, 

said the PSU also aims to achieve self-suffi-

ciency in the production of cattle feed. 

The State will soon pass a law, a Feed Act, to 

ensure quality. Since milk is an essential item in 

daily life, it is important to ensure its quality, 

Sreekumar said. 

 

Lactalis to buy Prabhat Dairy's milk business in third India acquisition 
22 January, 2019 

https://www.vccircle.com/lactalis-to-buy-prabhat-dairy-s-milk-business-in-third-india-acquisition/ 

 

. 

rench dairy multinational Groupe Lactalis has 

agreed to acquire the milk products business of 

Prabhat Dairy Ltd for Rs 1,700 crore 

($239 million) in its third takeover deal in 

the country. 

Lactalis, via wholly owned subsidiary Tirumala 

Milk Products Pvt. Ltd, will buy Prabhat Dairy's 

unit Sunfresh Agro Industries Pvt. Ltd. 

Mumbai-listed Prabhat Dairy said in a stock-ex-

change filing that it now intends to develop its 

cattle feed business in various parts of the 

country and expand into allied businesses such 

as animal nutrition and animal genetics. 
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The acquisition is subject to customary condi-

tions precedent, including approval from the 

Competition Commission of India, and other 

conditions precedent. 

Lactalis had struck its first India deal in early 

2014 when it bought Tirumala. In 2016, it ac-

quired the dairy business of Indore-based Anik 

Industries for Rs 470 crore ($70 million). 

Rahul Kumar, managing director at Lactalis In-

dia, had told VCCircle in 2017 that the French gi-

ant was actively scouting for more acquisition 

opportunities in India amid efforts to become 

the top private dairy player in the world’s larg-

est milk-producing nation. 

Kumar had said that Lactalis was eyeing the 

western and northern regions in particular. 

Prabhat has a strong presence in western India. 

Lactalis, which offers products such as cheese 

and butter, has a presence in more than 120 

countries. 

Prabhat Dairy 

VCCircle had reported last March that Rabo Eq-

uity Advisors (Rabo PE) was in talks to exit its 

seven-year-old investment in Prabhat Dairy in a 

transaction that could see the promoters also 

relinquish control. 

Other key shareholders include French develop-

ment finance institution Proparco and mid-mar-

ket PE firm TVS Capital. 

Prabhat Dairy was started in 1988 and initially 

catered to institutional customers. It started 

selling to retail customers over the past four to 

five years. Its products include milk, milk, milk 

powder, butter and ghee, according to its web-

site. It markets a wide range of value-added 

dairy products under Prabhat, Flava and Milk 

Magic brands. 

Dairy segment, related deals 

India’s dairy market is highly fragmented and is 

dominated by local milkmen and regional 

brands. 

Kwality Ltd and Mother Dairy Fruit & Vegetable 

Pvt Ltd dominate the north while Hatsun Agro 

and Tirumala are leaders in the south. Then 

there are larger co-operative players such as 

Gujarat Cooperative Milk Marketing Federation 

(GCMMF), which sells its products under the 

Amul brand. 

Britannia Industries Ltd and Nestle India are 

among the other players in the dairy market. 

Several deals have been executed in the cate-

gory in the recent past. 

 

Tirumala buys Prabhat’s dairy business for Rs 1,700 crore  

Jan 22, 2019 

https://timesofindia.indiatimes.com/business/india-business/tirumala-buys-prabhats-dairy-business-for-rs-1700-

crore/articleshow/67632960.cms 

 

umbai: Tirumala Milk Products, 

south India’s second-largest player in 

the industry, has agreed to buy the 

dairy business of Navi Mumbai-based Prabhat 

for over Rs 1,700 crore, which will leave the lat-

ter to focus on its animal nutrition segment. 

Prabhat will transfer the dairy products busi-

ness to its wholly owned subsidiary Sunfresh 

Agro on a slump sale basis for Rs 473 crore. It 

will also sell Sunfresh to Tirumala for Rs 1,227 

crore. A slump sale means the transfer of a unit 

as a going concern along with its liabilities. 

The proposed acquisition of Prabhat’s dairy 

business will help in scaling up the operations of 

Tirumala, a unit of French giant Lactalis , in India 

— the world’s largest milk-producing country. 
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Prabhat operates the third-largest cheese man-

ufacturing capacity in India. 

The Indian dairy sector, driven by value-added 

milk products, is expected to maintain a 14% 

compounded annual growth rate till 2021, ac-

cording to industry trackers. The Tirumala-Prab-

hat transaction, advised by Kotak Mahindra 

Capital and Veritas , is expected to close in the 

first quarter of next fiscal. About four years ago, 

Lactalis had bought Tirumala for Rs 1,750 crore. 

In a statement to stock exchanges, Prabhat said 

that it evaluated various strategic alternatives 

for the dairy business and the transaction with 

Tirumala was the most suitable in terms of stra-

tegic value and attractive monetisation. Fur-

ther, Tirumala will help the dairy business to 

pursue its long-term growth objectives, 

strengthen its balance sheet, have global tech-

nical expertise and global institutional relation-

ships. Prabhat also said it will share a substan-

tial portion of the sale proceeds with its share-

holders after meeting tax and transaction cost 

obligations. 

 

Mintel reveals scope for boosting milk’s health credentials in India 
January 21, 2019 

https://www.foodbev.com/news/mintel-reveals-scope-for-boosting-milks-health-credentials-in-india/ 

 

here exists a “strong opportunity” for 

dairy manufacturers to boost milk’s 

health credentials in India, according to 

new Mintel research. 

While seven in ten (71%) Indians have used milk 

at least on one occasion in the last three 

months, according to Mintel, only three in five 

(59%) Indian consumers associate milk with be-

ing healthy and just 37% perceive milk to be a 

high source of calcium. 

Moreover, the study reveals that as many as 

three in five (61%) Indians are trying to eat 

more protein, but just 39% perceive milk to be a 

high source of protein. 

Though Indian consumers may not fully recog-

nise milk’s health benefits, it seems they are 

open to supporting healthier lifestyles with 

milk. Indeed, according to Mintel, over a quar-

ter (26%) of regular milk drinkers in India are 

looking for milk with added nutrition (such as 

added calcium, protein, vitamins), while 22% 

are seeking milk offerings that provide specific 

health benefits. 

Natasha Kumar, India food and drink analyst at 

Mintel, said: “Milk has been traditionally associ-

ated with health benefits; however, this may no 

longer be the case in India today. Amidst re-

ports on adulteration (such as the inclusion of 

ingredients with the likes of detergent and 

paint) consumers no longer see the value regu-

lar milk can provide them. There are many wor-

rying lifestyle diseases cropping up in India, and 

consumers are vowing to adopt healthier life-

styles and actively seeking added benefits in all 

that they eat or drink. 

“Manufacturers of milk products can tap into 

this situation by communicating milk’s health 

credentials, such as its high calcium and protein 

content. There is opportunity for dairy manu-

facturers to fortify milk in order to increase its 

association with ‘health’, particularly through 

providing benefits that target specific health 

concerns, enabling consumers to see value in 

the product.” 

In light of consumer demand, there is a call for 

dairy brands to focus on ethical and environ-

mental claims. According to Mintel, there has 
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been a steady decline in ethical and environ-

mental claims in the milk and flavoured milk 

categories in India. In 2018, less than half (45%) 

of milk and flavoured milk launches in India car-

ried ethical-environmental claims, down from 

52% in 2016. 

Highlighting the demand for eco-friendly milk, 

three in ten (29%) Indian consumers say that 

they actively look for ethical claims or seals on 

packaged food or drink product labels. How-

ever, Mintel said that only 15% of milk drinkers 

in India have expressed their concerns around 

the welfare of dairy animals. 

Kumar added: “Dairy brands that effectively 

communicate their environmental and animal 

welfare credentials can potentially reap the 

benefits from people’s changing priorities. Con-

sumers today are not only conscious of what 

they put inside their bodies but also what they 

put back into the environment. 

“Therefore, when brands follow the same ideo-

logies, are transparent about their practices and 

carry ethical claims, these informed consumers 

get up and take notice. This, in turn, gains their 

trust in the long run.” 

 

Remove 'fake' content on food quality, govt tells Facebook, Google 
Jan 21, 2019, 01:39 IST  

https://timesofindia.indiatimes.com/india/remove-fake-content-on-food-quality-govt-tells-facebook-google/arti-

cleshow/67617097.cms 

EW DELHI: The government has in-

structed Google and Facebook to take 

down 'false and malicious' videos and 

other content that spreads misinformation re-

garding safety and quality of food in India, say-

ing that the 'fake' information is eroding the 

public's confidence in institutions tasked with 

food safety. 

The instructions to the global internet giants 

have been issued by the IT Ministry that has 

asked the companies to immediately remove 

such content and block the accounts of people 

who are uploading the videos, sources told TOI. 

The order follows a complaint by Food Safety 

and Standard Authority of India (FSSAI) CEO 

Pawan Agarwal to IT Secretary Ajay Prakash 

Sawhney. 

"It has come to our notice that some miscreants 

are misusing various social-media platforms for 

circulating fake and objectionable material, in-

cluding false and malicious videos regarding 

safety and quality of food available in India," an 

official of the IT ministry said in separate writ-

ten communications to the two companies. 

"Such fake and malicious videos erode the pub-

lic's confidence about the institutions in India 

which are performing their job with due dili-

gence," the official added. 

The IT Ministry said that the FSSAI has pointed 

out instances where the internet platforms had 

been used to spread misinformation about food 

quality. 

"Specific instances like creating false scare of 

plastic eggs, plastic rice , melamine in milk. One 

specific fake video which went viral on social 

media related to the presence of melamine in 

milk , wherein it was maliciously projected that 

FSSAI had given permission for use of melamine 

in the milk," the IT Ministry note said. The Min-

istry also told the companies to institute a sys-

tem as part of their due diligence for prevention 

of uploading such imagery/video/text. 

FSSAI said that the false content on food safety 

had created fear in the minds of the public and 
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eroded their confidence on food control sys-

tems in India. "... such false propaganda is nei-

ther good for citizens nor the food business. 

This also erodes global trust in our food system 

and food businesses, and potentially has far-

reaching public health, social and trade implica-

tions," FSSAI CEO said. FSSAI also suggested that 

the companies should appoint a nodal officer so 

that it can directly take up such issues with 

them for quick remedial action.

 

Dairy owners to meet civic body authorities 
Jan 20, 2019 

https://www.tribuneindia.com/news/ludhiana/dairy-owners-to-meet-civic-body-authorities/716452.html 

 

he civic body had given two-day time to 

dairy owners to stop dumping untreated 

waste into the Buddha Nullah, else they 

would have to face action. 

After getting the notices, the dairy owners of 

Tajpur Road have sought time to meet the civic 

body authorities. They claimed that they dis-

pose of waste in the right manner. In the no-

tices, the MC said the water supply and sewer-

age connections of erring dairy owners would 

be disconnected. The MC also warned them 

that an FIR would be registered against the err-

ing contractors. 

President, Dairy Complexes Association, Tajpur 

Road, DS Oberoi said: “The civic body has given 

two days’ time to dairy owners to take neces-

sary arrangements.” 

“We have received notices, but we don’t dump 

waste in the Buddha Nullah. Earlier, the civic 

body assured us that a bio-gas plant would be 

set up, but it is yet to be set up. We will meet 

the MC officials on Monday,” he said. 

“If the authorities want to shift us, they should 

give us time and make required arrangements. 

We can’t get the business shifted in just two-

days after getting the notices,” he said. 

An MC official said the process was underway to 

serve notices. Dairy owners have sought time 

for meeting on Monday, he said. 

Earlier this week, Tandarust Punjab Mission di-

rector Kahan Singh Pannu had directed the au-

thorities concerned to act against dairy owners 

for flouting rules by dumping their untreated 

waste into the Buddha Nullah. The Punjab Pol-

lution Control Board officials had also claimed 

that they would serve notices to those, who 

dump untreated waste into the nullah. 

 

Minister opens dairy plant in Motihari 
Jan 20, 2019, 01:00 IST 

https://timesofindia.indiatimes.com/city/patna/minister-opens-dairy-plant-in-motihari/articleshow/67604812.cms 

 

OTIHARI: Union minister of agricul-

ture and farmers’ welfare Radha Mo-

han Singh inaugurated a state-of-

the-art milk processing plant at Math Banwari 

near Pipra Kothi in Motihari on Saturday. 

Spread over an area of 4.5 acres, the newly built 

plant has a processing capacity of 1 lakh litres 

per day and entails an investment of around Rs 

15 crore. 

Speaking on the occasion, Singh pointed out 

that the government had launched a dairy en-

trepreneurship development scheme for pro-

moting self-employment in the sector. 
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“Altogether 3,30,125 dairy units have been set 

up in India in the last four years and Rs 1,338 

crore subsidy has been provided to 660 lakh 

beneficiaries,” Singh said, adding Rs 1,088 crore 

would be spent on dairy processing and infra-

structure development from the new fiscal 

(2019-20). 

East Champaran farmers had opened the 

Bapudham Milk Producer Company on October 

2, 2017 in order to provide “stable and competi-

tive prices to rural milk producers” throughout 

the year. “At present, the company is associ-

ated with 33,000 farmers of 900 villages in East 

and West Champaran districts,” the minister 

said. 

Deputy chief minister Sushil Kumar Modi, who 

was the chief guest of the event, and state 

transport minister Pramod Kumar were also 

present on the occasion.

 

Shortage of doctors inescapable: FSSAI chief 
January 20, 2019 7:47:56 am 

https://indianexpress.com/article/india/shortage-of-doctors-inescapable-fssai-chief-5546752/ 

 

he chairperson of Food Safety and 

Standards Authority of India (FSSAI), 

Rita Teotia, on Saturday expressed con-

cern over the state of healthcare, highlighting 

shortage of doctors and large gaps in 

knowledge and quality, both in public and pri-

vate sectors. 

Deputy Chief Minister Nitin Patel, who also 

spoke at the same event, acknowleged that 

“Gujarat, especially, has an acute shortage of 

doctors”. 

Speaking at a seminar on healthcare — “Shap-

ing new paradigm in health and pharma sector” 

— at the Vibrant Gujarat Global Summit here on 

Saturday, Teotia, a Gujarat cadre IAS officer, 

said: “…shortage of medical doctors is quite in-

escapable. MCI (Medical Council of India) says 

India has 9.5 lakh practising doctors with 60,000 

being added every year. But our current re-

quirement (of doctors) is 16 lakh, and by 2030, 

we will require 30 lakh. This means that we not 

only have to double the (number of ) under-

graduate seats, but also to sharply enhance 

(number of) postgraduate seats. Moreover, we 

need faculty. We build institutions, but we 

don’t have teachers.” 

Her remarks came even as Gujarat Deputy Chief 

Minister Nitin Patel, who holds the health port-

folio, said that Gujarat has increased number of 

medical seats to 4,500 along and plans to estab-

lish new colleges for physiotherapy, paramedi-

cal services among others. 

Teotia, however, acknowledged that “a lot of 

efforts are being made on the ground and we 

have seen systemic changes”. “While we do 

have regulatory regime for doctors and nurses, 

most other professionals are not regulated. One 

aspect that we need to look at is that unlike 

other countries, the capacity of nurses and par-

amedical services are often greater in 

healthcare here. This has not been adequately 

recognised,” she added. 

Deputy CM Patel emphasised on the need for 

public-private partnerships (PPP) in the 

healthcare sector. 

“For providing quality treatment to 50 crore 

people added under Ayushman Bharat, we need 

resources, which the government is short of. 

Gujarat, especially, has an acute shortage of 

doctors. Until PMJAY was launched, no one was 

looking at the Indian healthcare to invest, but 

now that is going to change,” Patel said. 
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He claimed that due to initiatives taken by his 

government in Gujarat, the healthcare cost has 

dropped in the state. “The Gujarat government 

now has a scheme where knee replacement 

surgery, that otherwise costs in lakhs, will be 

done at a subsidised rate of Rs 40,000 per knee 

replacement surgery. We have a 1,200-bed civil 

hospital almost ready, a new kidney hospital is 

underway. We are also soon going to inaugu-

rate a hospital dedicated for neonatal services. 

On Friday, the Indian government declared that 

Gujarat is leading the PMJAY programme with 

2,700 empanelled hospitals, including govern-

ment and private ones.” the Deputy CM said. 

 

FSSAI conducting audit of slaughter houses for safe meat; report in March 
Saturday, 19 January, 2019, 08 : 00 AM [IST] 
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SSAI has been conducting food safety au-

dit of 40 municipal slaughter houses all 

over India under the “Clean and Safe 

Meat Campaign.” The campaign was launched 

recently for ensuring safe meat availability to 

consumers. 

The audit is expected to be completed by Feb-

ruary and its report is likely to come by March 

this year, according to a senior official privy to 

the development.    

Earlier, FSSAI (Food Safety and Standards Au-

thority of India) had issued a Request For Pro-

posal (RFP) outlining the requirements for con-

ducting audits of slaughter houses after its 23rd 

CAC (Central Advisory Committee) meeting held 

on September 7, 2018. 

In this regard, states and Union territories 

across the country were asked to identify the 

municipal slaughter houses for conducting the 

audits. However, only 10 states or Union terri-

tories - Delhi, Kerala, Tamil Nadu, Maharashtra, 

Gujarat, Dadra & Nagar Haveli, Goa, Manipur, 

Uttarakhand and Chandigarh shared details on 

the subject. 

While rest of the states did not respond, FSSAI 

states that in the case of other states which did 

not share the details, it has been decided that 

the selected audit agency may be asked to coor-

dinate with the state authorities to identify mu-

nicipal slaughter houses and conduct the audit. 

“The states are requested to co-operate with 

the selected audit agency for conducting these 

audits successfully. The states may share the 

details with the agency under intimation to 

FSSAI,” says a statement by FSSAI. 

According to FSSAI, the audit was being done to 

bring back trust and surety among consumers 

with respect to the meat. Further FSSAI had last 

year organised a meeting of important stake-

holders in Delhi, to discuss all aspects that af-

fect the quality and safety of meat and meat 

products either in direct or indirect way. 

Representatives from Ministry of Food Pro-

cessing Industries (MoFPI), Department of Ani-

mal Husbandry, Dairying and Fisheries (DADF), 

Bureau of Indian Standards (BIS), poultry meat 

industry (Godrej Tyson Foods Ltd and Venky’s 

Pvt. Ltd), animal meat industry (AOV Agro Foods 

Pvt. Ltd and Allana Sons Ltd), meat retail sectors 

(Grofers and Licious) and animal feed compa-

nies (Godrej Agrovet Ltd and Suguna Poultry 

Farm Ltd)  were present in the meeting. 

In this meeting, issues related to Good Manu-

facturing Practices (GMP) and Good Hygienic 
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Practices (GHP) in slaughter and meat pro-

cessing units, training of meat handlers, eligibil-

ity of food business operators handling meat 

and meat products for obtaining FSSAI licence, 

role of animal feed in quality of meat and vari-

ous existing and upcoming schemes, govern-

ment schemes for upgradation of meat indus-

try, especially, the unorganised sector were 

highlighted. 

In the meeting, it was decided that food safety 

audit of meat units/ municipal slaughter houses 

will be conducted in coming three months in 40 

cities expanded by third-party auditing agency. 

A mandatory food safety audit of the supply 

chain for e-commerce retail entities involved in 

retail of meat or meat products will also be con-

ducted among others. 

It is pertinent to mention here that FSSAI has 

notified Food Safety and Standards (Food Safety 

Auditing) Regulations, 2018, with effect from 

August 28, 2018, and have 22 recognised food 

safety auditing agencies as on date under vari-

ous scopes of auditing. Out of these, 14 agen-

cies are recognised for the scope of auditing 

slaughter houses. 

 

Agri minister Singh to inaugurate Mother Dairy’s milk plant in Bihar 
Friday, 18 January, 2019, 13 : 00 PM [IST] 
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adha Mohan Singh, minister of agricul-

ture and farmers’ welfare, Government 

of India, will inaugurate Mother Dairy 

Fruit & Vegetable Pvt Ltd’s (MDFVPL) state-of-

the-art milk processing plant at Math Banwari, 

near Pipra Kothi in Motihari, Bihar, on January 

19, 2019. It is the maiden facility of the com-

pany, which is a wholly-owned subsidiary of the 

National Dairy Development Board (NDDB) and 

noted for its poly-pack milk, in Eastern India. 

Sushil Kumar Modi, the state’s deputy chief 

minister, will be the chief guest at the cere-

mony, which will also be attended by Pramod 

Kumar, the state tourism minister; Members of 

Legislative Assembly (MLAs) Rajesh Kumar 

Gupta, Shyam Babu Prasad Yadav, Sachindra 

Prasad Singh and Raju Tiwari, Dilip Rath, chair-

man, NDDB, and Mother Dairy officials. 

Singh has played a key role in providing market 

access to the dairy farmers of Motihari and en-

suring fair and remunerative prices for their 

produce. Working towards the cause of rural 

prosperity, he inaugurated Bapudham Milk Pro-

ducers’ Company on the auspicious occasion of 

Gandhi Jayanti in 2017. It paved the way for a 

streamlined and transparent milk collection sys-

tem, wherein farmers started pouring milk, 

which was serviced to the markets of Delhi and 

Kolkata. 

Today, Bapudham Milk Producers’ Company is 

associated with about 33,000 dairy farmers 

from over 900 villages in East and West Cham-

paran. Out of the total farmer count, 51 per 

cent is represented by women farmers. With a 

strength of 902 milk pooling points (MPPs) and 

23 bulk milk coolers (BMCs), the current milk 

collection from the region has crossed the 

70,000-litre per day mark. The institution aims 

to strengthen its farmer connect, taking the to-

tal count to 50,000 farmers spread over 1,250 

villages, and procure over two lakh litre of milk 

per day.  

To further strengthen the initiative and devel-

opment of dairy infrastructure in the region, 

Mother Dairy has come up with a milk pro-

cessing plant in a record time of 11 months. 

Spread over an area of 4.5 acres, the newly built 
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plant has a milk processing capacity of 1 lakh li-

tres/day and entails an investment of around 

Rs. 15 crore.  

Speaking on the occasion, Rath, chairman, 

NDDB, said, “NDDB, in its endeavour to support 

and increase the farmers’ incomes, is providing 

institutional support to develop the dairying 

practices across the region. The establishment 

of the new milk processing facility is aimed to 

serve the purpose of providing a sustainable 

business model, while enhancing the milk 

productivity in the region.” 

“The formation of Bapudham Milk Producers’ 

Company has ensured remunerative returns 

with direct bank transfer. The farmers associ-

ated are also being assisted with interventions 

like the Ration Balancing Programme, artificial 

intelligence (AI) facilities, cattle feed and min-

eral mixture, etc. to further help in increasing 

the productivity of the animals,” he added. 

Rath said Singh was personally involved 

throughout, adding that it was under his direc-

tion that the initiative aimed towards the pros-

perity of farmers of the region was now turning 

into reality.  

Commenting on the development, Sanjeev 

Khanna, managing director, MDFVPL, said, 

“With the facility going functional, consumers 

across the region will now have access to 

Delhi/NCR’s favourite milk brand being availa-

ble in close proximity. The new facility houses 

equipment with the latest technology to moni-

tor and record all critical process parameters for 

ensuring milk quality on a continuous basis. The 

entire initiative is to establish a viable and sus-

tainable business model for sourcing and mar-

keting fresh milk.” 

Saugata Mitra, director, MDVFPL, said, “With 

the new facility, Mother Dairy is now entering 

the state of Bihar with its range of milk variants, 

including full-cream, toned and Super T stand-

ardised, along with the famed cow’s milk for 

consumers, across six districts in North Bihar 

(namely East Champaran, Gopalganj, Muzaf-

farpur, Siwan, Vaishali and West Champaran). It 

be made available at about 1,000 retail outlets 

across this region. We plan to sell about 20,000-

25,000 litre per day by the end of 2019.” 

 

Milk Contamination in India - The Ways and Reasons 
Friday, 18 January, 2019, 08 : 00 AM [IST] 
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he Oxford dictionary defines the term 

contamination as “the action or state of 

making or being made impure by pollut-

ing or poisoning.” 

India is the world’s largest milk producer and 

consumer in the world with the values amount-

ing to 176.35 and 160 million tonne respectively 

for the year 2017-18. The annual demand for 

milk by 2022 is estimated to be 210-220 million 

metric tonne. 

Ironically, about 68.4% of the milk in India was 

found to be contaminated by the country’s 

Food Safety and Standards Authority of India 

(FSSAI) in 2012. The states of West Bengal, 

Orissa, Bihar, Chhattisgarh and Jharkhand fared 

the worst with not a single sample passing the 

tests and all samples found to be contaminated 

with detergent. 

Adulteration is more common in north India. 

New Delhi fared worse than most states, with 

as many as 70% of the samples tainted. The 
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western state of Goa and southern state of 

Puducherry conformed to the standards, with 

no indication of adulteration in their milk. 

One farmer from Bijnaur in the state of Uttar 

Pradesh had been quoted as saying: "We don't 

even know what we are drinking anymore. The 

milk the dairy farmers give to the collection 

centres in their respective villages is fair and 

good. But it is the greed of manufacturers, and 

because demand is so high, that they don't care 

about who drinks the milk and can add all these 

additives." 

Methods - contamination 

The methods for contamination are many but 

the ultimate motive is mostly monetary. Milk 

may be contaminated for (i) increasing volume 

using water; (ii) increasing thickness using 

starch, glucose and paint; (iii) preserving using 

formalin, detergent and hydrogen peroxide; (iv) 

increasing protein content using urea, mela-

mine; (v) improving whiteness using bleach. 

Apart from the intentional reasons, milk may 

also get contaminated microbially or due to un-

hygienic handling, feeding of cattle with pasture 

sprayed with pesticides and fertilisers or if they 

eat trash and toxic materials while roaming on 

the streets. 

According to a report by the Animal Welfare 

Board in September 2018, about 68.7% of the 

milk production in the country, along with milk 

by-products was found to be laced with pollut-

ing ingredients. This issue is so grave that it has 

been discussed in Indian Parliament and by the 

Supreme Court. 

Milk quality survey 

But FSSAI cleared the air in November 2018 by 

stating in its interim report of the National Milk 

Quality Survey 2018 that only 10% of the milk is 

contaminated, and the prime reason behind 

this is poor quality of feed, irresponsible use of 

antibiotics and poor farm practices. The interim 

report has only considered liquid milk and did 

not include milk products. Of the total, about 

41% (2,607) samples were for processed milk, 

while remaining 59% (3,825) were of raw milk. 

The report showed that non-compliance on fat 

and solid-non-fat (SNF) quality parameters is 

higher in raw milk compared with processed 

milk.  

Processed milk samples had a bigger share in 

the number of non-compliant samples as com-

pared to the raw ones. 

“This survey must make private industries ad-

here to the standards,” said Pawan Agarwal, 

CEO, FSSAI. The survey was conducted over a 

period of six months (between May and Octo-

ber 2018), and is the largest systematic survey 

of milk till now, both in terms of sample size 

(6,432 samples) and the parameters tested. 

4 quality parameters 

The food authority has considered four quality 

parameters, 12 adulterants and four contami-

nants – antibiotics residues, pesticides residues, 

Aflatoxin M1 and Ammonium Sulphate. “This 

report has been released as there was a lot of 

misinterpretation of information provided in 

the survey conducted in 2011,” Agarwal added. 

In 2011, FSSAI did not include any parameters 

pertaining to contaminants and just focussed on 

quality rather than safety concerns. According 

to Agarwal, the new survey found that only 638 

or 9.9% of the samples were adulterated. This 

survey included only liquid milk and milk prod-

ucts. Also, it did not cover the microbiological 

evaluation of all the samples. 

The agency also claimed that among all the 

samples, less than 10% contained antibiotic, 

ammonium sulphate residues, aflatoxin and 

pesticides and only 12 were adulterated. He 



added, “There is no concern at all due to pesti-

cide residues.” The latest survey gives the real 

picture of milk quality in India. 

Above findings show that there is a lower risk of 

contamination but this does not prove that the 

milk being consumed meets all the quality 

standards. Thus quality concerns still linger as 

stated by the Consumer Guidance Society of In-

dia (CGSI). According to its report, 78% of the 

milk does not meet quality standards which ba-

sically includes the levels of fat and solids-not-

fat. 

Demand and supply gap 

Since milk is consumed in everyday diets, con-

tamination may become a grave concern since 

the contaminants can be highly hazardous and 

can cause irreversible damage to the body caus-

ing cancer, heart problems and in extreme 

cases, death. To fill the gap between the huge 

demand and supply, middlemen regularly add 

supplements to increase the thickness and vis-

cosity of milk and preserve it for a longer while, 

forcing the customers to pay a higher price and 

risking their health. 

Milk contamination can cause irreversible dam-

age to the organs, devoiding us of the nutrients 

it has to offer. According to a recent advisory is-

sued by the World Health Organization (WHO), 

if adulteration is not put to a stop, India's popu-

lation would be suffering from serious and fatal 

diseases like cancer by the end of 2025.  

Contamination can have highly hazardous im-

pacts on the health of the people and the econ-

omy of the country. To give an example of con-

tamination, an adulterated batch of bootleg liq-

uor killed at least 125 drinkers in West Bengal in 

December, 2011. This situation may soon arise 

with the most sacred drink of India. The gravity 

of the issue is highly visible since the Supreme 

Court has ordered life imprisonment on anyone 

found contaminating milk. 

New technologies 

The Indian Parliament has also raised questions 

whether the new technologies are capable of 

detecting contaminated milk. The latest tech-

nologies are promising but are far behind solv-

ing the contamination problem in India. A new 

scanner is available that can detect adulteration 

in milk in just 40 seconds. 

Another solution offered is the use of a GPS 

tracking system to track milk through the supply 

chain and detect if, when and where it has been 

tampered with in the future. There are also 

adulteration test kits available in the market to-

day. Although a little pricey, these kits are help-

ful and easy to use. It has been suggested that 

such innovations reach the consumers at all lev-

els from rural to urban societies. Thus, contami-

nation in India can largely be controlled and re-

duced before it reaches a level of higher risk. 

 

Milk quality - Challenges in handling, storage & more 
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Milk is considered to be a near complete food 

due to its nutritional properties. But, it’s very 

sad to know that most of the milk and milk 

products in the market do not meet quality 

standards. 

Moreover, recently World Health Organization 

(WHO) prophesied for India that if such adulter-

ation in milk and milk products is prolonged and 

not promptly corrected, 87% citizens are likely 
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to suffer from serious diseases by 2025 even as 

severe as cancer. 

Generally adulterants in the form of thickening 

materials like detergents, urea, starch, formalin 

and glucose are added to make more money. 

Not only adulteration is responsible for poor 

quality milk but also sub-standard high somatic 

celled milk is one of the important causes. Poor 

handling and inefficient milk storage also adds 

to this. There are easy and economic ways to 

maintain and predict the quality of milk under 

home and farm conditions. This article aims to 

enlighten efficient ways to meet milk and milk 

products quality. 

Ensuring quality of milk  

Milk is produced, handled, stored and then fi-

nally it reaches to the consumers through vari-

ous marketing channels. For ensuring good 

quality milk, concept of clean milk production 

must be understood.  

Clean milk production 

Clean milk starts right from the healthy condi-

tion of animal as well as milker. Both, hands of 

milker and teats of cows should be sanitised be-

fore and after milking process. Udder and teats 

of dairy animals could be washed using 1% 

KMnO4. If machine milking is followed then it 

should be cleaned regularly. Milking area, also, 

should be kept clean and dry. It is advised to 

milker to have turban. Clean and less edged 

milk containers are equally important. 

Proper handling of milk  

Small amount of market milk only reaches to 

the consumers directly and rest of the milk has 

to undergo processing. Most of the milk quan-

tity is taken for storage followed by processing. 

Milk is transported, generally, in small contain-

ers by Dudhwala (milkman) usually under non-

insulated conditions. While transportation, time 

taken and surrounding temperature directly af-

fects the quality and shelf life of milk. Use of in-

sulated and temperature-controlled containers 

should be encouraged and followed. 

Proper storage of milk 

Market milk is stored in refrigerated condition 

and it is advised to maintain refrigerated condi-

tion of milk till it reaches safely to the consumer 

to maintain its quality. Shelf life of such milk is 

generally acceptable for six days. Pouched milk 

is good than one kept in open container. Tetra 

packaging has taken milk shelf life and quality 

to next level. It is a better method. Consumers 

are advised to take a note, very carefully, of ex-

piry dates issued by selling companies before 

they consume milk as “it is better to throw it 

outside than throwing it inside” if the milk is of 

bad quality. 

Efficient and economic methods 

There are several methods, both lab and farm 

methods, to predict the quality of milk. Labora-

tory methods are costly and cannot be prac-

ticed in every condition but, there are some 

easy, quick, efficient and economical methods 

which can be adopted under home conditions. 

These methods include: 

Modified California Mastitis Test (MCMT): In 

this milk is taken in four cups of milk paddle and 

then freshly prepared few drops of Sodium lau-

rel sulfate is added to each quarter and quality 

of milk is estimated in form of good milk having 

free flow and poor milk having variable viscos-

ity. 

Surf Filled Mastitis Test (SFMT): In this 3% de-

tergent is added in milk in 1:1. Poor quality milk 

is judged by gel like formation. 

Lactometer: It can be well used for this pur-

pose. 

Government’s role 



Various Central and state government labs 

should be extended to be more in number to 

check the quality of milk at regular periods of 

time. Governments should formulate such poli-

cies that give a great priority to milk in food se-

curity. 

Conclusion 

To maintain milk quality that meets quality 

standards is indeed a great challenge for India.  

Concept of clean milk production must be con-

sidered inevitable in this regard. Clean milk pro-

duction provides a great scope to obtain sound 

milk quality. Adulterated milk is a great threat 

to the well being of human society. Consumers 

should be careful while accepting milk for its 

quality and source. Above mentioned steps 

could be beneficial to them in this regard. 

Prompt actions are required through govern-

ment bodies and the role of producers is also 

equally important.
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eading private dairy company Parag 

Milk Foods Ltd expects its farm-to-home 

brand- Pride of Cows to touch the Rs 

200 crore-mark in sales in the next 2-3 years. 

The company has expanded its distribution to 

Delhi-NCR. 

Sold on a subscription-model directly by the 

company, the premium milk will be airlifted 

from its dairy farm in Manchar, Pune to cater to 

the consumers in the Delhi-NCR. So far, the 

company has been selling the brand to about 

34,000 households in Mumbai, Pune and Surat 

and it has also found traction among celebrities 

and HNIs. 

Devendra Shah, Chairman, Parag Milk Foods 

said, “With the aim to expand the brand’s pres-

ence, we have been focusing on increasing the 

production at our farm. Currently, we have over 

3000 Holstien Freisan cows. We believe we 

have the capacity to cater to 15,000-20,000 

households in the Delhi-NCR region in the next 

one year.” 

Initially to be made available in South Delhi and 

Gurgaon region, the company plans to roll out 

its “by-invitation” subscription model across the 

Delhi-NCR region in the next few months. “Cur-

rently, Pride of Cows is a Rs 80-crore brand. We 

expect it to grow to about Rs 180- Rs 200 crore 

in the next 2-3 years,” he said adding that Delhi-

NCR is the largest milk market in the country. 

Priced at Rs 120 per litre in Delhi-NCR, consum-

ers can subscribe to the premium milk on the 

company’s website or through its app. Shah 

said, “ In the first six months, we will airlift 

about 10,000 litres of premium milk from our 

farm. We only source the milk from our state-

of-the-art dairy farm which is equipped with in-

ternational technology for feeding, milking and 

processing of fresh milk. We hope to expand 

this to 20,000 litres in the next six months for 

the Delhi-NCR region.” 
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airy products major, the Gujarat Coop-

erative Milk Marketing Federation Ltd 

(GCMMF), which owns the Amul 

brand, has issued a legal notice to Google India 

on fraudulent practices by individuals and or-

ganisations using the latter's platform. 

Legal notice was issued to Google India Pvt Ltd 

on January 10 regarding individuals/ organisa-

tions using the Google platform for fraudulent 

practices. Google India operates as a non-exclu-

sive re-seller of Google LLC's AdWords pro-

gramme in India. R. S. Sodhi, Managing Director, 

GCMMF said, "They (Google) have benefited 

from Google Search advertising campaigns, 

which are being misused to scam innocent indi-

viduals in the name of Amul in India." 

It is learnt that a series of fake B2B campaigns 

regarding Amul Parlors, distributors have been 

circulated through fake websites using Google 

Search ads since September 2018. This made 

fake promises of business opportunities with 

Amul. "Many Indians across the country and 

age group have been robbed of their hard-

earned money," he said. 

Notably, in a statement, Amul said it had raised 

this issue with Google India and had sought 

their help to stop such miscreants from using 

their platform through paid advertisements. "It 

has been observed, Google Ads platform is al-

lowing such miscreants to use its paid promo-

tion services repeatedly without any back-

ground checks and, in the process, earning rev-

enues from the click-based advertising on their 

page," an Amul statement said. 

"This has led Amul to issue a legal notice to 

Google India and goDaddy.com, holding them 

accountable for misuse of their platform and 

earning revenues through advertisements (sub-

scription in the case of godaddy.com) on their 

platform on account of innocent individuals 

across India," it said. 

Amul ran a promoted ad on Google Search to 

educate customers against such fake campaigns 

and had a dedicated page talking about it. 

Adulterated Desi Ghee set to be Smuggled in a Milk Tanker, Caught - Pannu 
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HANDIGARH: Timely action by Food 

Safety Team Mansa, prevented a desi 

ghee adulterator from supplying the 

spurious content hidden carefully in a milk 

tanker, informed KS Pannu, Commissioner Food 

Safety Punjab. 

He said that panicked over tightening of the 

noose around the Desi Ghee adulterators, the 

cunning manufacturers are trying to hoodwink 

food safety teams by resorting to new tactics, 

little aware that the teams are motivated and 

equipped  to outsmart them. Giving details of 

the seizure, Pannu said that on a tip off, the 

food team Mansa inspected a dairy at Bareta 
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Mandi in district Mansa along with CIA staff 

Mansa. 

Upon inspection the team found that a total of 

59 quintals of suspected desi ghee was being 

prepared by mixing inferior desi ghee of two 

types one of which was being supplied from 

some another manufacturer and one was being 

prepared by the dairy owner. The dairy owner 

prepared a brand named ANEEK with this mix 

and supplied thereof. A strange material/ chem-

ical was also found on the spot which was being 

mixed with ghee to make the final product. 

The team took samples and seized approxi-

mately 59 quintals of adulterated desi ghee. 

The strange and most shocking part of the in-

spection was that 10 quintals of the adulterated 

desi ghee was carefully hid in a milk tanker, to 

be smuggled into nearby areas. 

Ghee, milk products seized in Tarn Taran 
Jan 16, 2019, 8:14 AM; 

https://www.tribuneindia.com/news/jalandhar/ghee-milk-products-seized-in-tarn-taran/714582.html 

 

 checking drive against spurious milk 

and milk products was conducted by a 

team of Food Administration, 

Kapurthala, in Tarn Taran district, headed by Dr 

Harjot Pal Singh, Assistant Commissioner, Food; 

Dr Gurpreet Singh Pannu, Assistant Commis-

sioner, Food, Tarn Taran; along with Satnam 

Singh, Food Safety Officer. 

The premises of Angad Milk Foods Pvt Ltd, Cha-

bal – Bikhiwind Road, Panjwad village, Tarn 

Taran district, engaged in the business of manu-

facturing and packing dairy shine desi ghee and 

dairy shine skimmed milk powder (SMP) were 

searched. 

During the course of inspection, the teams 

found 655 tins of sealed desi ghee, each weigh-

ing 15 kg. They also found 218 tins of unsealed 

desi ghee of the same capacity. 

Besides, the team checked eight cartons of nine 

two-litre packs of ghee each, 52 cartons of 18 

one-litre packs each, 35 cartons of 36 packs of 

half litre packs each and five cartons of 60 packs 

of 200 ml each. The team also found one quin-

tal of loose desi ghee lying in a vessel. 

In all, the health team seized 14.865 tonnes desi 

ghee.The team also found 1,900 packs of 

skimmed milk powder weighing 47.5 tonnes. 

Members of the raiding team said: “The entire 

quantity of desi ghee has been seized and kept 

on the premises of manufacturing unit against a 

surety bond, duly signed by the owner of the 

firm with the strict directions not to tamper 

with the seized material in any manner. 

However, the same will be dealt with later on 

after the receipt of the analysis report of the 

State Food Laboratory, Kharar and the report of 

the analysis will be made available to the de-

partment as soon as possible. 

A total of seven samples of milk and milk prod-

ucts were collected by the team which included 

five from different packings of dairy shine desi 

ghee and two from dairy shine skimmed milk 

powder (Spray dried). 

“Further legal action will be initiated in the 

court of law against the offenders under the 

Food Safety and Standards Act 2006 and Rules 

and Regulations 2011, as per the report of the 

analysis of the State Food Lab, Kharar,” said Dr 

Harjot Pal Singh. 
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Danone to re-enter Indian dairy business as part of Rs. 182 crore deal 
Jan 16, 2019, 10.09 AM IST  

https://economictimes.indiatimes.com/industry/cons-products/food/danone-to-re-enter-indian-dairy-business-as-

part-of-rs-182-crore-deal/articleshow/67549874.cms 

 

EW DELHI: Exactly a year after an-

nouncing its exit from the dairy busi-

ness in India, French multinational 

food products giant Danone is leading an invest-

ment of Rs 182 crore into local yogurt maker 

Epigamia , a move that will help the company 

retain a presence in the market although a top 

company executive downplayed speculation of 

a revival of the company’s past plans. 

“This is a minority venture investment, so Epi-

gamia will continue to operate independently,” 

Laurent Marcel, MD of Danone’s venture invest-

ment arm, said confirming the deal. Marcel said 

Danone would collaborate with Epigamia in ar-

eas of brand management, distribution expan-

sion, manufacturing, quality and food safety 

though the investment would be independent 

of Danone’s business in India. 

Though Danone exited its dairy operations in In-

dia last year it has continued to run its nutrition 

business comprising brands such as Protinex 

and Farex that it had acquired from Wockhardt 

eight years ago. 

“This is a promising opportunity to partner with 

a modern and agile consumer brand which is at-

tractive to millennials and positioned in a dy-

namic and high potential market,” 

Marcel said. Cipla’s executive vice-chairman and 

member of the company’s founding family 

Samina Vaziralli is also co-investing with Da-

none, Epigamia’s co-founder and CEO Rohan 

Mirchandani told ET. Mirchandani, an NYU and 

Wharton School alumnus, founded the yogurt 

company in 2008. 

 

The fresh funding will help the company exe-

cute an ‘ambitious’ business plan that entails 

rolling out its dairy products distribution across 

25 cities in India, according to Mirchandani. Da-

none set up a venture investment arm in 2016 

to back early-stage entrepreneurs that are 

building health food brands that could help the 

company further its manifesto to “create a 

healthy and sustainable future of food”. 

The investment arm, which has offices in New 

York and Paris, had not made a single invest-

ment in Asia till it zeroed in on Mirchandani’s 

company. 

“Danone would be gaining a foothold in the 

value-added end of the yogurt market, which 

requires restricted distribution through this in-

vestment,” said Sangeeta Talwar, author of The 

Two-Minute Revolution and former South Asia 

president of Tata Global Beverages. 

“This is complementary to their product portfo-

lio in international markets,” she said. For 

Mirchandani, this will be the third round of 

funding raised by the company. It had raised 

around Rs 90 crore from Verlinvest, the family 

office of the founders of beverage giant An-

heuser-Busch InBev 18 months ago. 
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Mirchandani branched into yogurt after initially 

launching the Hokey Pokey brand of ice creams. 

The yogurt business has grown sales exponen-

tially even though it was launched much later. 

Epigamia expects to clock around Rs 100 crore 

in sales by the end of this fiscal. The brand is re-

tailed through organised retailers such as Reli-

ance Fresh, Nature’s Basket, Future Group’s Big 

Bazaar and online retailers such as Big Basket 

and Amazon. 

Global strategic interest in India’s dairy space 

has remained robust despite some unsuccessful 

attempts by international players such as Da-

none to set up a presence here organically. 

More recently, New Zealand’s dairy giant Fon-

terra entered into a JV with Future Group. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

Man receives chemical burns at milk processing plant in Canterbury 
Jan 31 2019 

https://www.stuff.co.nz/national/110290103/man-receives-chemical-burns-at-milk-processing-plant-in-canter-

bury 

 

 55-year-old man has been seriously in-

jured after receiving chemical burns at 

a milk processing plant. 

Emergency services were called to the Westland 

Milk Products plant on Westland Place in 

Rolleston, Canterbury, just before 1.30pm on 

Thursday.  

St John spokesman Gerard Campbell said a 55-

year-old man was taken to Christchurch Hospi-

tal in a serious condition.  

Westland Milk Products spokesman Steve Att-

wood said a contractor received chemical burns 

while working on the plant's ultra-high temper-

ature processing (UHT) filling line. 

Workers helped the man by putting him under a 

water safety shower and giving him early medi-

cal assistance before medical teams arrived, he 

said. 

"At this stage our concern is with the man and 

finding out what has happened." 

Attwood said the UHT area had been isolated 

and the rest of the plant was closed until fur-

ther notice.  

A police spokeswoman said police were sent to 

help fire and ambulance teams.  

Fire and Emergency New Zealand spokesman 

Rewai Grace said firefighters from Rolleston, 

Burnham and Woolston and a hazardous unit 

from Christchurch were sent to the scene.  

He said crews made sure the chemical, which 

he would not disclose, was cleaned up and the 

man was in the care of St John.  

A WorkSafe spokeswoman confirmed the 

agency had been notified of the incident. 

"It is understood that a worker has suffered 

acid burns. We are making inquiries." 
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Deputy Commissioner Ban Sale Of Adulterated Punjab Milk In Dir District 

Wed 30th January 2019 | 06:13 PM 

https://www.urdupoint.com/en/pakistan/deputy-commissioner-ban-sale-of-adulterated-p-543337.html 

 

OWER DIR (UrduPoint / Pakistan Point 

News - 30th Jan, 2019 ) :Deputy Com-

missioner Shaukat Ali Yusazai Wednes-

day directed the Assistant Commissioner and In-

charge Dir Levies Post to ban entry of vehi-

clestransporting milk from Punjab in the prem-

ises of the district. 

The action was taken after growing public com-

plaints about sale of adulterated milk in the dis-

trict imported fromPunjab, Director Livestock & 

Dairy Development on the directives of the DC 

inspected various selling points of milk by taking 

sample from each shop. 

During the inspection four violators were 

booked under the relevant sections of law for 

selling adulterated milk. 

The Deputy Commissioner has strictly di-

rected all Assistant Commissioners, Dis-

trict food Controller that no leniency would be 

adopted against those who are selling adulter-

ated and substandard milk. 

 

KP Food Authority Discards 6000 Litres Adulterated Milk 
Wed 30th January 2019 | 08:52 PM 

https://www.urdupoint.com/en/pakistan/kp-food-authority-discards-6000-litres-adulte-543575.html 

 

 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 30th Jan, 2019 ) :Khyber Pakh-

tunkhwa Food Safety and Halal Food Au-

thority discarded over 6000 litres of adulterated 

milk after checking more than 200 samples of 

milk and yogurt during two-day checking camp 

concluded at Gulbhar, Peshawar city on 

Wednesday. 

After Hayatabad, it was second two-day camp 

of the authority and from Thursday it is going to 

organized similar camp at Bakhsho Pul on Char-

sadda Road. 

During the two-day camp the authority checked 

the samples of two hundreds milk and disposed 

of 6000 litres of adulterated milk. 

Meanwhile, the Director General (DG) KP Food 

Safety and Halal Food Authority, Riaz Khan 

Mehsud said that the milk checking campaign of 

the authority reflects the confidence of the peo-

ple wherein awareness among the people bout 

secured food is increasing in the people. 
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He went on to say that the milk checking cam-

paign in Hayatabad had received massive ap-

preciation from the people and on public de-

mand similar camp was also organized at 

Gulbahar. 

The DG Food Authority further said that the 

checking of the samples of milk at the door step 

of the people provide first hand information to 

the authority about the proportion of adulter-

ated milk in particular localities and after get-

ting information about the supplier, the con-

cerned team take preventive steps. 

He said that in light of the result of the test, the 

authority take legal action against the con-

cerned shopkeeper or milkman under Food 

Safety Act and then asked the people for taking 

care and in case of any complaint should regis-

ter their online complaint or contact food au-

thority on its mobileapplication. 

 

Undeclared milk prompts Perdue Foods to recall chicken nuggets 
January 30, 2019 

https://www.foodsafetynews.com/2019/01/undeclared-milk-prompts-perdue-foods-to-recall-chicken-nuggets/ 

 

erdue Foods LLC has recalled 16,000 

pounds of ready-to-eat chicken nuggets 

because the wrong labels were used on 

them. The chicken nuggets contain milk, a 

known allergen, that is not declared on the la-

bel. 

The problem was discovered when a retail store 

notified Perdue Foods about the incorrect la-

bels. Perdue investigated and determined that 

the incorrect back label was applied to the 

product. 

“There have been no confirmed reports of ad-

verse reactions due to consumption of these 

products,” according to the recall notice posted 

on the USDA’s Food Safety and Inspection Ser-

vice (FSIS). “FSIS is concerned that some prod-

uct may be in consumers’ refrigerators. Con-

sumers who have purchased these products are 

urged not to consume them. These products 

should be thrown away or returned to the place 

of purchase.” 

The RTE chicken nugget items were produced 

on Jan. 10, 2019. The following product is sub-

ject to recall: 

The recalled chicken nuggets have the establish-

ment number “P-369” printed inside the USDA 

mark of inspection on their labels. Perdue re-

ports shipping the product to retail locations in 

Connecticut, Delaware, Washington D.C., 

Maine, Maryland, Massachusetts, New Jersey, 

New York, Ohio, Pennsylvania, Rhode Island, 

Vermont, Virginia and West Virginia. 

 

FDA now will sort out fight over what is milk 
Jan 29, 2019 

https://www.feedstuffs.com/news/fda-now-will-sort-out-fight-over-what-milk 

 

n the age of plant-based alternative drinks 

labeled as “milk,” the Food & Drug Admin-

istration has been asked to enforce its exist-

ing regulations on what can be labeled as milk 

by those in the milk industry. The FDA comment 

period on what has been termed "fake milk" by 

those in the dairy industry closed on Jan. 28, 
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but stakeholders in the plant-based industry will 

not go down without a fight. 

Last September, FDA began soliciting input 

in the Federal Register from the public to gain 

more insight into how consumers use plant-

based alternatives and how they understand 

terms like “milk” or “cheese.” At the time, FDA 

said it had concerns that some plant-based 

product labels may lead consumers to believe 

that those products have the same key nutri-

tional attributes as dairy products, even though 

these products can vary widely in their nutri-

tional content. 

The National Milk Producers Federation (NMPF) 

– one of the leading advocates for the need to 

ensure that milk is derived only from a cow – 

continues to insist that FDA needs to require 

clear, accurate labeling in the marketplace. 

NMPF presented a docket full of what it views 

as evidence of “rampant marketplace confusion 

regarding the relevant nutritional merits of milk 

versus its imitators.” 

NMPF said consumers are being misled about 

the nutritional content of plant-based dairy imi-

tators, creating marketplace confusion and in-

appropriately blurring well-defined standards of 

identity. 

In its filing, NMPF said nearly two-thirds of peo-

ple recently surveyed (65%) thought plant-

based beverages were nutritious, but only 32% 

said milk was nutritious. Large majorities of re-

spondents in all buyer categories viewed al-

mond beverages as having as much protein as 

or more protein than milk (77%), at least as 

many vitamins and minerals (78%) and at least 

as many “key nutrients" like calcium and potas-

sium (68%). 

The Good Food Institute (GFI) commented that, 

for decades, FDA has allowed plant-based dairy 

producers to use a qualifier paired with a stand-

ardized term on their product labels, and FDA 

should continue to permit producers to do so. 

“Consumers have long understood that various 

compound terms such as ‘soy milk’ refer to dis-

tinct products that are not made from the lac-

teal secretions of mammals but, rather, from 

plants like soybeans. Terms such as ‘soy cheese’ 

and ‘almond milk’ have become well estab-

lished through continued and wide-ranging use 

by consumers, producers and the government, 

including FDA,” GFI said. 

NMPF said consumers need information about 

the nutritional differences of plant-based bever-

ages. In its comments, NMPF noted, “Long ago, 

FDA took issue with nutritional fortification of 

nutritionally inadequate foods that held out to 

be healthy nutritionally sound foods. FDA took 

action and issued what has been colloquially 

known as the ‘jelly bean rule.’ In essence, one 

cannot take a jelly bean and inject it with nutri-

ents and then advertise that it was a 'good 

source of …'. The plant-based manufacturers 

are, in essence, doing precisely this. They start 

with water, add a concoction of powders and 

chemicals and then call it a “milk” – one of the 

most wholesome and nutritious food products 

known, a product that contains nine essential 

nutrients and is an especially important source 

of nutrients in a child’s diet. Currently, plant-

based food manufacturers are making implied 

nutrient content and health claims with no fear 

of retribution, a situation FDA must remedy.” 

Yet, GFI argued that there simply is no single 

nutritional profile for cow’s milk. In a blog post, 

Matt Ball, senior media relations specialist with 

GFI, noted, “It is absurd to try to limit the word 

‘milk’ to products with a certain nutritional pro-

file. What about a milk that has as much protein 

and calcium as cow’s milk but also has healthy 

omega-3s? Should only that product be called 

milk?” 

GFI also argues that plant-based milk compa-

nies have a First Amendment right to communi-

cate clearly with consumers, which they claim 

https://www.gfi.org/images/uploads/2019/01/GFItoFDACommentonPlantbasedLabels2019.pdf


has been recognized by the courts, most re-

cently by the ninth circuit in Painter vs Blue Dia-

mond in which it was found that almond milk 

was not "imitation milk" and that reasonable 

consumers are not deceived. 

GFI also argued that FDA would violate the First 

Amendment if it were to restrict the use of 

common or usual names – such as soy milk – 

and appropriately descriptive terms on plant-

based dairy products. 

Still, NMPF is hoping that it can get FDA on its 

side in upholding First Amendment protections. 

NMPF said it will file a citizen petition with FDA 

in the coming weeks “calling for prompt en-

forcement actions against misbranded plant-

based dairy imitators as well as for the FDA to 

amend its regulations to codify its long-standing 

and well-tailored food labeling policies. These 

policies permit imitation and substitute foods to 

use standardized dairy names only under lim-

ited, defined conditions that directly advance 

the government’s substantial consumer protec-

tion and public health protection interests in a 

well-tailored manner,” NMPF said in its com-

ments. “The citizen petition will also extensively 

address any alleged First Amendment issues 

and establish a clear path forward for the 

agency.” 

  

Dairy Margin Coverage program launch to be delayed 
Jan 28, 2019 

https://www.leadertelegram.com/country-today/markets/market-columns/dairy-margin-coverage-program-

launch-to-be-delayed/article_9a40e0dc-bc21-551d-b981-a24862cd66aa.html 

 

eek four of 2019 became week five 

of the partial government shut-

down. Missed U.S. Department of 

Agriculture reports that the dairy industry relies 

on are stacking up and include the November 

Dairy Products report; January World Agricul-

tural Supply and Demand Estimates; monthly 

U.S. trade data from the Bureau of Census; 

weekly and monthly slaughter data; the 

month’s Livestock, Dairy and Poultry Outlook; 

grain stocks data; and the December Milk Pro-

duction and Cold Storage reports. 

The Northeast Dairy Farmers Cooperative’s 

newsletter adds that the Dairy Margin Coverage 

program rules are not being completed, which 

means that the sign-up and payments to dairy 

producers will be delayed. Other farm bill provi-

sions will be delayed, as well. 

Some cheese plant schedules are back to nor-

mal, according to Dairy Market News, while 

others relay lighter workweeks. Winter 

weather, particularly at customer bases in the 

Northeast, impacted demand for a number of 

regional contacts, and demand was slow for 

most types of cheese producers. Cheese barrel 

inventories are assumed to be heavy nation-

wide, and that has impacted markets nega-

tively, as barrel prices fell. 

Western cheesemakers report mixed demand, 

and “while markets for mozzarella are strong, as 

expected near the apex of the football and pizza 

seasons, other signals suggest total cheese de-

mand is missing its mark.” Contacts indicate re-

tail demand has been adequate, but exports 

have yet to take off. 

The depressed dairy markets were the key take-

away from last week’s annual Dairy Forum in 

Orlando, put on by the International Dairy 

Foods Association. Jerry Dryer, analyst and edi-

tor of the Dairy and Food Market Analyst news-

letter, stated in the Jan. 28 Dairy Radio Now 
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broadcast that it wasn’t so much what was be-

ing said from the podiums but what was said in 

the hallways. 

“People are blaming the government shutdown 

as much as anything for the significant declines 

in dairy product prices at the CME,” Dryer re-

ported. “The last data we saw was sorta bear-

ish, and in the absence of new data, that bear-

ishness intensifies and puts downward pressure 

on the market.” He adds that people who are 

buying and selling dairy products and milk 

“don’t want to be blindsided by data, so it’s 

much less painful to make a mistake at $1.20 

than to make a mistake at $1.80. People are re-

luctant to bid prices or move prices higher,” he 

explained. 

The other component is the trade and tariff is-

sues that haven’t gone away, and Dryer says 

there’s no news on that front either: “We did 

not get export data that we should have. That’s 

almost three weeks ago now and we won’t get 

it again this month the way things are shaping 

up, so people tend to assume the worst.” 

When asked if any optimism was expressed, 

Dryer said that there were people forecasting 

some demand recovery and shrinkage in the 

milk supply and that prices could be better than 

they are now. Rabobank predicted a recovery 

from 2018 prices, but they won’t match 2017, 

he said, and “that’s not much of a recovery.” 

Dairy farm margins were weaker over the first 

half of January due to lower milk prices, with 

feed costs relatively flat since the beginning of 

the year, according to the latest Margin Watch 

from Chicago-based Commodity and Ingredient 

Hedging LLC. The MW stated that “the milk 

market has experienced mixed price action 

though, with Class III futures under pressure 

while Class IV futures have strengthened from a 

firming powder market.” 

The MW cautions: “While there is renewed op-

timism with Class IV prices now projecting 

above $16 per cwt., concerns remain from both 

ongoing trade issues with China and Mexico as 

well as fallout from the partial government 

shutdown. Feed costs have held relatively 

steady, although drought in Brazil has reduced 

expectations for their soybean crop,” the MW 

concludes. 

The National Milk Producers Federation is tout-

ing new consumer research indicating that 

“Americans widely disapprove of dairy terms 

being appropriated by fake-milk producers, as 

well as confusion on the nutritional content of 

milk versus plant-based imitators. 

“The national survey conducted by IPSOS, a 

global market research and consulting firm, 

found that only 20 percent of consumers said 

plant-based beverages should be labeled milk. 

“U.S. dietary guidelines do not recommend imi-

tators as a substitute for dairy milk,” NMPF 

stated, and “even when limited to buyers of 

plant-based drinks, support for mislabeling rose 

to only 41 percent. 

“About 50 percent of consumers mistakenly 

perceive that the main ingredient of a plant-

based beverage is the plant itself; such drinks 

are mostly flavored water and more than one-

third of consumers erroneously believe plant-

based beverages have the same or more pro-

tein than dairy milk. Milk has up to eight times 

more protein than its imitators,” according to 

NMPF. 

“This new data is more proof that the plant-

based food and beverage industry is exploiting 

consumer confusion to boost their bottom line, 

and consumers don’t like it,” said NMPF’s Jim 

Mulhern. “Plant-based beverage brands that 

sell nutritionally inferior products under the 

health halo of milk mislead consumers. FDA 

must enforce its existing regulations.” 

With the loss of last week’s December Milk Pro-

duction report, we turn to Dairy Market News’ 



weekly update, which indicates that farm milk 

output is “generally steady, with some slight in-

creases reported. Cow comfort has been opti-

mal, but some harsh winter weather had Mid-

western and Northeastern contacts concerned 

about the weekend of Jan. 19. Bottlers were 

planning to get a jump on increasing supplies 

ahead of the forecasted winter storms.” 

Northeast milk output is level to slightly increas-

ing. Class I sales are strong, yet some market 

participants report sales have not fully re-

bounded at this time. Mid-Atlantic milk output 

is flat to a bit lower. Manufacturers are below 

capacity as many operations are receiving lower 

milk intakes. Southeast milk output is fairly flat 

currently. Milk loads from other regions con-

tinue to be transported into the Southeast. Flor-

ida output is climbing at a steady rate but is re-

ceiving milk loads from parts of the Mideast. 

Midwest milk output has remained steady, ac-

cording to DMN, as winter weather has set in. 

That said, as more farms close and as more 

cows are culled, most contacts expect lower 

milk production numbers in 2019. California 

milk volumes are reasonably balanced with de-

mand. Milk output is mostly flat, but compo-

nent levels are stronger. Arizona milk balancing 

is going well, with most processing facilities run-

ning at full capacities or close to it. Pacific 

Northwest milk production is in good balance 

with processing needs. Strong milk production 

is currently getting absorbed by processors in 

Idaho, Utah and Colorado.

 

Hetauda plans Rs1 billion milk powder production plant 
Jan 27, 2019 

http://kathmandupost.ekantipur.com/news/2019-01-27/hetauda-plans-rs1-billion-milk-powder-production-

plant.html 

 

he Dairy Development Corporation has 

decided to invest Rs1 billion to set up a 

milk powder production plant in He-

tauda under its milk distribution project. 

The decision to operate the plant with a capac-

ity to produce 60,000 litres of powder milk per 

day was made during a meeting of Ministry of 

Land Management, Agriculture and Coopera-

tives of Province 3, 

The detailed project report of the plant will be 

prepared within this current fiscal year, said Nir-

mal Gadal, information officer at the ministry. 

The plant will be run under public-private-part-

nership model that includes federal, provincial 

and local governments, cooperatives and the 

private sector. 

The meeting has also decided to form a five-

member committee led by Lal Kumar KC, a dairy 

expert, to prepare the operational work proce-

dure. 

“The move is aimed at ending milk holidays,” 

said Narayan Prasad Gyawali, department head 

of the ministry. 

Narayan Prasad Devkota, president at Central 

Dairy Cooperative Association, said the new 

plant would also increase dairy products and 
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encourage farmers to focus on commercial ani-

mal husbandry. 

“Once the plant is set up, it will generate em-

ployment opportunities as farmers can sell their 

milk on a daily basis,” he said. The economic 

benefits will reach the village level and also ena-

ble farmers to become entrepreneurs, he 

added. 

“Farmers are concerned that the problem of 

wasting milk, popularly known as milk holiday, 

could appear if they do not get market access.” 

Currently, 800,000 litres of milk are being col-

lected daily through cooperatives in Nepal. Dev-

kota said that the government needs to assure 

market access to farmers. 

As Hetauda is the capital of Province 3, the 

plant being built there would enable coopera-

tives and farmers to bring milk from Mahottari, 

Sarlahi, Rautahat, Parsa, Chitwan, Nawalparasi 

and Bara districts. 

According to Devkota, 300,000 litres of milk cur-

rently produced in Chitwan daily is being sup-

plied to the market through cooperatives. 

Meanwhile, the ministry has decided to estab-

lish milking parlor, the milking equipment and 

automation options to meet all daily farm needs 

through its annual programmes. 

The provincial government has also decided to 

establish a milk analyser—a lab to analyse milk 

to check variables such as fat, non-fat solids, 

proteins, lactose and water content percentage. 

“We have already invited proposals for the op-

eration of dairy parlor and analyser,” said 

Gadal. As per the proposal, six dairy machines 

for the establishment of parlor would be pro-

cured, he said. 

 

PFA di isposes of 4,915 litres adulterated milk in Punjab 
Jan 26, 2019 

https://arynews.tv/en/pfa-disposes-of-4915-litres-adulterated-milk-in-punjab/ 

 

 

AHORE: Punjab Food Authority (PFA) on 

Saturday deposed of 4,915 litres adul-

terated milk in Punjab, ARY News re-

ported. 

PFA director general said that the safety teams 

held screening tests on the entry and exist 

points of different cities in Punjab. He said that 

the PFA teams screened total 28,5029 litres 

milk during the province-wide crackdown 

against the adulterated milk. 

The PFA director general said that they checked 

1,017 vehicles in Lahore, 632 in Rawalpindi and 

364 in the south Punjab. 

He  said that 4,915 litres milk was disposed of as 

it found mixing urea, formalin and other unhy-

gienic chemicals to increase the density of milk. 

Earlier, the Punjab Food Authority (PFA) in a 

province-wide crackdown on sale of adulterated 

milk had discarded a total of 4,915 liters tainted 

milk on January 13. 

As per details, the quality of 1, 88,961 liters milk 

being transported on 1,544 vehicles was tested 

across the province. The milk samples for tests 

were taken from 769 vehicles in Lahore, 414 in 
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Rawalpindi, 273 in Multan, and 88 in Muzaffar-

garh. 

An official of PFA had said adulterated milk 

causes various diseases, adding that sale of 

open milk would be completely banned across 

the province by 2022 as only hygienic and pack-

aged milk would be available in markets. 

 

Dairy Traders Moving Forward Without Key Data from USDA 
Published: Friday, January 25, 2019 
http://www.farmers-exchange.net/detailPage.aspx?articleID=18506 

he following is from Lee Mielke, author 

of a dairy market column known as 

"Mielke Market Weekly." 

Week three of 2019 became week four of the 

partial government shutdown. So far, the dairy 

industry has been deprived of the November 

Dairy Products report, the January World Agri-

cultural Supply and Demand Estimates, monthly 

U.S. trade data from the Bureau of Census, 

weekly dairy slaughter data, the month's Live-

stock, Dairy and Poultry Outlook, and grain 

stocks data. Next will be the December Milk 

Production and Cold Storage reports scheduled 

for Jan. 23 and 24 respectively. 

Agriculture Secretary Sonny Perdue ordered 

many Farm Service Agency offices to reopen 

temporarily to perform "certain limited services 

for farmers and ranchers," and "assist with ex-

isting farm loans and to ensure the agency pro-

vides 1099 tax documents to borrowers by the 

Internal Revenue Service's deadline." 

But FC Stone dairy broker Dave Kurzawski 

played down the loss of information from the 

missing USDA reports in the Jan. 21 Dairy Radio 

Now broadcast. "The markets do a pretty good 

job of determining whether buyers are panick-

ing in the country or sellers are panicking in the 

country," Kurzawski explained. He admitted 

that the USDA data is important and "gives us a 

good frame of reference for what's going on out 

there," but "the markets reflect what is actually 

happening in the country, and if there's too 

many people selling cheese, the market will go 

down, it doesn't take a USDA report to figure 

that out." 

"The data is also aged," he said, "And while I'd 

rather be in a world that had the data than not, 

I don't think that it's as critical as we initially 

thought." Of more importance to Kurzawski, for 

example, is the loss of "E-Verify," the web-

based system that allows enrolled employers to 

confirm the eligibility of employees to work in 

the U.S. That is very important, according to 

Kurzawski, who agrees that for now, the shut-

down has replaced the issue of the tariff wars, 

but that issue hasn't gone away and says we will 

address that again in the future. 

One of the functions that the Agriculture De-

partment did still perform was to announce the 

February Federal order Class I base milk price at 

$15.30 per hundredweight, up 18 cents from 

January, $1.05 above February 2018, and the 

highest Class I price since November 2018. It 

equates to $1.32 per gallon, up from $1.23 a 

year ago, and put the two month average at 

$15.21, up from $14.85 a year ago but com-

pares to $17.09 in 2017. 

CME prices weakened. The Cheddar blocks 

slipped to $1.3875 per pound last Thursday but 

closed last Friday at $1.40, down a penny on the 

week and 16 ½ cents below a year ago. The bar-

rels sunk to $1.1850 Thursday, lowest price 

since July 28, 2009, but rallied and finished at 

$1.20, still down 4 ½ cents on the week, 14 ½ 

cents below a year ago, and a whopping 20 

T 

http://www.farmers-exchange.net/detailPage.aspx?articleID=18506


cents below the blocks. three cars of block were 

sold on the week and 14 of barrel. 

Dairy Market News reports that Central cheese 

production has scaled back since the holidays as 

regional producers manage post-holiday inven-

tories. Spot milk prices ranged $2 under to 50 

cents over class. But the gap between block and 

barrel prices drew more attention. DMN says 

barrel producers who can shift production to 

other varieties and/or sell milk back on the spot 

market are doing so. Block producers are re-

portedly concerned and "suggest that even 

though there is a chance barrel prices could as-

cend to meet block prices, the inverse possibil-

ity of block prices declining to converge with 

barrel prices creates hesitant buyers and a gen-

erally inferior market dynamic." 

Western cheese makers continue to run their 

vats at or near capacity, as there's plenty of 

milk. Mozzarella demand is solid due to the 

football playoffs and pizza season, according to 

DMN, "However, the winter holiday season that 

generates peak consumption is a memory and 

processed cheese demand continues to strug-

gle." 

The retail cheese market is seasonally slower, 

and some contacts suggest sales are lagging 

while others say demand is as would be ex-

pected, but production is outpacing demand. 

Stocks are weighing heavily on cheese prices 

and end users report getting many offers for 

consideration. The spread between block and 

barrel prices has western manufacturers 

"adapting to this through a number of means, 

using risk management strategies or offsetting 

the milk intake costs with greater value genera-

tion in the whey protein complex," said DMN. 

Tunnel Looks Dark 

FC Stone's Early Morning Update last Friday 

candidly stated: "At the moment there seems to 

be no light at the end of the tunnel for the 

cheese market. It sounds as though milk flows 

are strong enough to keep Class IV plants full at 

the moment and still leave plenty of excess 

available for milk to make its way into cheese 

plants. That's tough to determine for certain, 

but that seems to be the chatter out there to-

day. The bearishness that's so prevalent in the 

cheese and Class III markets is what makes it 

difficult to be bullish on dairy products at the 

moment. With barrels at fresh lows and Class III 

at a big discount milk should be moving away 

from the plants but that doesn't seem to be 

happening in a meaningful enough way for 

now." 

Cash butter closed last Friday at $2.24 per 

pound, down 1 ¾ cents on the week but 12 

cents above a year ago, with eight carload sales 

reported on the week. 

Cream situations are similar to the previous 

week for butter producers, said DMN. Cream 

prices have been reported at or near the same 

range, therefore butter churning remains ac-

tive. Plant managers are preparing for the 

spring push and multiple contacts have said this 

is the peak of butter production for the year. 

Butter demand remains healthy, as well as the 

market tone. Contacts suggest that "with bullish 

powder markets, dryers will be more active, and 

this could weigh on butter markets but they 

also point out the resiliency of recent butter 

markets, and their tendency to ignore other-

wise bearish indicators." 

Western churns are full of cream as processors 

take advantage of cheap prices to seasonally 

build butter inventories for use later in the year. 

Stocks are heavy and will likely get heavier in 

the coming months but processors are comfort-

able with their holdings. Export demand is cur-

rently stable, but sellers hope it will respond 

positively to competitive domestic prices. 

Grade A nonfat dry milk hit $1.0450 per pound 

last Tuesday, highest CME price since Jan. 6, 

2017, but slipped back last Wednesday and last 



Thursday and closed the week unchanged at 

$1.03, 32 ¼ cents above a year ago, with 15 cars 

finding new homes on the week. 

Spot dry whey climbed to 52 ½ cents per pound 

last Wednesday, highest level since mid-Octo-

ber 2018, but finished Friday at 50 ½ cents per 

pound, up a penny on the week, with eight cars 

trading hands on the week at the CME. 

Checking dairy politics, Western United Dairy-

men's (WUD) federal affairs lobbyist, Charlie 

Garrison, writes in the Jan. 17 member newslet-

ter that California's two senators and several 

members of the state's House delegation have 

joined together to introduce the "Agricultural 

Worker Program Act of 2019." 

The bill would create a "blue card" program for 

improperly documented farmworkers who have 

a significant history of employment on farms in 

the U.S. and would allow eligible workers to 

work in agriculture for up to five additional 

years and then adjust to lawful permanent resi-

dence, or "green card," status. It would also of-

fer protection for spouses and children already 

physically present with the worker. In addition 

to senators Dianne Feinstein and Kamala Harris, 

more than half of the Democrats in the Califor-

nia House delegation are listed as original co-

sponsors of the bill. WUD says it will evaluate 

this and all other immigration reform legisla-

tion. 

A Call for Transparency 

And, as Congress prepares to review a new 

trade agreement replacing NAFTA, the U.S. 

Dairy Export Council (USDEC) charged in a post-

ing on its website that the U.S. dairy industry 

"remains wary that a Canadian protectionist 

pricing policy could return under another 

name." 

In an interview with Farm Journal Editor Rhonda 

Brooks, U.S. Dairy Export Council President and 

CEO Tom Vilsack stated, "We need some reas-

surance that the terms and conditions of the 

U.S-Mexico-Canada trade agreement are actu-

ally implemented. Canada has to be more trans-

parent with its activities relative to the dairy 

market. We've seen for far too long Canadians 

agreeing to do one thing, and then utilizing a 

loophole or utilizing some tactic to basically sort 

of disregard what they've previously agreed to. 

We need to have a better understanding of ex-

actly what the Canadians were doing in terms of 

the Class 7 elimination," Vilsack charged. He 

said it's great that it's going to be eliminated 

but not if it's been replaced with something else 

by another name. 

He said, "The same is true with market access. 

Do we really have that market access? Are we 

going to play some of the same games that 

have been played before?" 

Switching to the feed side of trade, FC Stone re-

ports "There have been rumors of large Chinese 

soybean purchases; these will be difficult to 

confirm without export reports due to the par-

tial government shutdown. Chinese soy imports 

are down from all sources, not just the U.S.; alt-

hough the U.S. is bearing the brunt of these re-

duced purchases. There are reports that soy 

meal demand is down 20 percent to 30 percent 

due to African swine fever. There will most 

likely be large pork imports into China, but that 

day is being pushed back." 

"There does not seem to be any evidence of 

Chinese corn or wheat purchases," Stone con-

cludes. "Traders are looking for confirmation of 

Chinese demand and are growing tired of wait-

ing. Even if robust Chinese demand material-

izes, is it too late to save this year's soy balance 

sheet?" 

 



'I gave up milk for my health' 
24 January 2019 

https://www.bbc.com/news/business-46979441 

 

ut the 23-year-old from Newcastle also 

had concerns about the environmental 

impact of the dairy industry. 

She is one of a growing number of young peo-

ple embracing dairy alternatives. 

A survey conducted by ComRes on behalf of the 

BBC found more than a quarter of 18 to 24-

year-olds have either reduced their dairy con-

sumption or completely cut it out in the past 

two years. 

The poll of 2,000 people found little change in 

attitudes across the population as a whole. 

About 5% are consuming more, 10% are having 

less, and just 2% have gone vegan. Women are 

more likely to have a negative attitude to dairy 

and 18 to 24-year-olds are cutting back more 

than other age groups. 

Environmental impact 

"I feel like my generation is a lot more open to 

trying," said Bekki. "I know that buying alterna-

tive milk is better for the world, but it's more a 

health choice for me. It's kind of impossible to 

escape from what's going on in this world and 

how what we do every day has an impact on 

the environment. 

"A lot of people, even my friends, are more in-

terested in knowing the environmental impact 

than health concerns, or what tastes better 

with a latte." 

Bekki's parents are sticking with milk, and this 

demographic split tallies with research into al-

ternatives. Market research firm Mintel found a 

quarter of consumers aged 25-34 drank plant-

based milk in the three months to February 

2018, compared with a 10th of the wider popu-

lation. 

Emma Clifford, associate director for food and 

drink at Mintel, said sales have benefited from 

consumers reducing dairy consumption, rather 

than giving it up altogether. 

She said: "Heightened awareness of the detri-

mental impact that dairy production has on the 

environment, alongside concerns over animal 

ethics, has given rise to a new trend called 're-

ducetarian'. 

"This sees adopters significantly reduce their 

consumption of animal products and is a key 

driver behind the strong performance of the 

dairy-free and dairy alternatives segments." 

Respondents to the ComRes survey cited health 

as the main reason for cutting down or rejecting 

dairy, but many also had environmental and 

ethical concerns. Less than half said they'd 

made the switch to non-dairy alternatives be-

cause they preferred the taste. 

'Misinformation' 

Milk alternatives have also come under fire for 

their environmental impact. The Sustainable 

Restaurant Association has drawn attention to 

the large amount of water required to make al-

mond milk. 

Industry body Dairy UK said younger people can 

be "susceptible to misinformation" about dairy 

products and it is planning a campaign on the 

health benefits. 

Chief executive Dr Judith Bryans said: "These re-

sults show that despite much of the noise we 

hear from anti-dairy detractors, the British pub-

lic continue to love dairy products. 

"We know that dairy is perceived differently by 

different generations, which is demonstrated by 
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these results. Sadly there is a lack of under-

standing of the nutritional benefits of dairy 

amongst some younger consumers." 

The Agriculture and Horticulture Development 

Board (AHDB), which works with farmers to pro-

mote the industry, estimates milk sales have 

slipped very slightly, by about three litres per 

person a year. Last year, it targeted young peo-

ple with a social media campaign and says this 

led to a fall in the number of people considering 

a switch to alternatives. 

The National Farmers Union said its members 

have been working to reduce their environmen-

tal footprint over the past decade. It said green-

house gas emissions from dairy farms have de-

clined sharply in the past 20 years and just un-

der a half produce or use renewable energy. 

Responding to animal welfare concerns, a 

spokesman said: "Whatever scale or system on 

the farm, the health and welfare of the herd is 

always of paramount importance. Good stock-

manship, management practices and animal 

husbandry are all taken into account." 

 

Global 28% Fat Full Cream Milk Powder Market Market Regional Landscape, Production, 

Sales and Consumption Status and Prospects 2019-2024 
January 23, 2019 

https://fashionjournal24.com/global-28-fat-full-cream-milk-powder-market-market-regional-landscape-produc-

tion-sales-and-consumption-status-and-prospects-2019-2024/ 

 

8% Fat Full Cream Milk Powder Mar-

ket market reports provides a compre-

hensive overview of the global market 

size and share. 28% Fat Full Cream Milk Powder 

Market market data reports also provide a 5 

year pre-historic and forecast for the sector and 

include data on socio-economic data of global. 

Key stakeholders can consider statistics, tables 

& figures mentioned in this report for strategic 

planning which lead to success of the organiza-

tion 

28% Fat Full Cream Milk Powder Market Indus-

try Overview:  

The global 28% Fat Full Cream Milk Powder 

market will reach xxx Million USD in 2018 and 

with a CAGR if xx% between 2019-2025. 

Product Type Coverage (Market Size & Forecast, 

Major Company of Product Type etc.): 

Regular Type 

Instant Type 

Demand Coverage (Market Size & Forecast, 

Consumer Distribution): 

Milk Based Beverages 

Bakery & Confectionery 

Others 

Company Coverage (Sales data, Main Products 

& Services etc.): 

NZMP 

Dairygold 

Alpen Food Group 

Vreugdenhil 

Belgomilk 

Oz Farm 

Hoogwegt International 

Kaskat Dairy 

Miraka 

Open Country Dairy 

Holland Dairy Foods 

Synlait 

Vitusa 

Promac Enterprises 

Dale Farm Ltd 

United Dairy 

Ace International 
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Production Analysis: SWOT analysis of major 

key players of 28% Fat Full Cream Milk Powder 

Market industry based on a Strengths, Weak-

nesses, company’s internal & external environ-

ments. …, Opportunities and Threats. . It also in-

cludes Production, Revenue, and average prod-

uct price and market shares of key players. 

Those data are further drilled down with Manu-

facturing Base Distribution, Production Area 

and Product Type. Major points like Competi-

tive Situation and Trends, Concentration Rate 

Mergers & Acquisitions, Expansion which are vi-

tal information to grow/establish a business is 

also provided. 

Manufacturing Analysis 28% Fat Full Cream Milk 

Powder Market Market 

Manufacturing process for the 28% Fat Full 

Cream Milk Powder Market is studied in this 

section. It includes through analysis of Key Raw 

Materials, Key Suppliers of Raw Materials, Price 

Trend of Key Raw Materials, cost of Raw Materi-

als & Labor Cost, Manufacturing Process Analy-

sis of 28% Fat Full Cream Milk Powder Market 

market 

Marketing Strategy Analysis, Distributors/Trad-

ers Analysis of 28% Fat Full Cream Milk Powder 

Market Market 

Various marketing channels like direct and indi-

rect marketing are portrayed in 28% Fat Full 

Cream Milk Powder Market market report.  Im-

portant marketing strategical data ,  Marketing 

Channel Development Trend, , Pricing Strategy, 

Market Positioning, Target Client Brand Strategy 

and  Distributors/Traders List 

Single User License Price: USD 1800 

28% Fat Full Cream Milk Powder Market market 

reports deliver insight and expert analysis into 

key consumer trends and behaviour in market-

place, in addition to an overview of the market 

data and key brands. 28% Fat Full Cream Milk 

Powder Market market reports provides all data 

with easily digestible information to guide every 

businessman’s future innovation and move 

business forward.

Is milk healthy? Canada's new food guide says not necessarily 
22 January 2019 

https://www.bbc.com/news/world-us-canada-46964549 

anada has released a new food guide, 

and one thing is noticeably missing - a 

daily dose of dairy. 

The guide does away with food groups entirely, 

and instead encourages people to eat a variety 

of unprocessed foods. 

The last time the food guide was updated was 

in 2007, and the version unveiled on Tuesday 

took three years of consultations. 

The changes have been praised by advocates 

for plant-based diets, but have raised the ire of 

the dairy lobby. 

Canada's food guide provides Canadians with 

nutritional advice for optimal health. 

The latest edition does away with many stand-

ard elements, like food groups, serving sizes 

and the recommendation that 100% fruit juice 

can substitute whole fruits. 

For years, people had criticised the guide for 

kowtowing to the meat and dairy industries. 

The latest guide course-corrects, says Dr Hasan 

Hutchinson, director general of Health Canada's 

office of nutrition policy and promotion. 

"We were very clear that when we were looking 

at the evidence base that we were not going to 

be using reports that have been funded by in-

dustry as well," he told reporters the day before 

the guide was made public. 
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No more three-a-day 

Dairy has long had a central role in health poli-

cies in Canada and other Western cultures. 

Since the food guide was first published in 1942, 

Canadians have been encouraged to eat or 

drink several servings a day. 

But no more. 

Instead of recommending Canadians get a spe-

cific number of servings, the guide lumps dairy 

in with other proteins. 

Canadians are advised to fill half their plate with 

fruits and vegetables, a quarter with starches or 

grains and a quarter with protein. 

The plate analogy is supposed to be more intui-

tive than a specific list of foods and serving 

sizes. 

The US did something similar in 2011, when it 

switched from the "food pyramid" diagram to 

"MyPlate". 

In the US, the plate is divided into four sections, 

but unlike Canada's food guide, it includes an 

image of a glass of milk. 

The new food guide also calls out chocolate 

milk, in addition to juice, as a culprit in the 

growing childhood obesity crisis. 

For decades, parents have been giving their chil-

dren flavoured milks as a way to entice them to 

consume dairy. 

But the new guide says the sugar outweighs the 

nutritional benefits. Recent research shows the 

majority of a child's sugar intake comes from 

sweetened beverages. 

Creameries sour 

The move away from meat and dairy require-

ments has won praise from vegetarian and ve-

gan advocates, including Dr David Jenkins, the 

Canada research chair in nutrition and metabo-

lism and a professor at the University of To-

ronto. 

Dr Jenkins created the Glycaemic Index in the 

1980s, and now follows a plant-based diet for 

environmental reasons. 

"I think [the guide] is moving in a plant-based 

direction, which will ruffle some feathers, but I 

think that's the direction it needs to go," he said 

of the new food guide. 

He says we have erroneously placed "cow's milk 

next to mother's milk" in terms of its im-

portance for human health. 

The dairy industry is - not surprisingly - less than 

thrilled about these changes. 

Earlier this month, the Dairy Farmers of Canada 

released a statement warning that the new 

guide could hurt Canadian farmers, especially 

after recent trade concessions made to the US 

during the negotiations of United States-Mex-

ico-Canada Agreement. 

"There is no scientific justification to minimise 

the role of milk products in a healthy diet," it 

wrote, citing numerous studies promoting 

milk's health benefits. 

The guide comes at a time many Canadians are 

cutting back on meat and dairy, for environ-

ment, health or ethical reasons. 

Milk consumption has declined since 2009, ac-

cording to Statistics Canada, while the popular-

ity of plant-based milk-alternatives have grown. 

In that way, the new food guide is not so much 

predicting the future, but catching up to it. 

"It's not particularly new to say eat more fruits 

and veggies, people have been saying this for a 

while," Dr Jenkins says. 

"This is not radical stuff." 
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Hoover's Dairy delivering on tradition 
Jan 21, 2019 

https://www.niagara-gazette.com/news/local_news/hoover-s-dairy-delivering-on-tradition/article_2b2a6cb6-

7f91-5c17-8474-c612040849e0.html 

ANBORN — Amazon may be developing 

drones to deliver packages now but that 

isn't stopping consumers from participat-

ing in more traditional forms of business.  

Hoover's Dairy, 6030 Hoover Road, Sanborn, 

has been selling dairy products since 1920 and 

the family isn't worried about the news of 

drones or the last milkman in Erie County clos-

ing up. The family believes their business is go-

ing strong and look forward to celebrating their 

100th anniversary in the dairy business.  

Some of the products they sell include: milk, 

eggs, butter, orange juice and other dairy prod-

ucts.  

"I don't know I guess it's just a sign of the times 

changing. So much has changed but then we 

look at what we do," Robert "Rob" E. Hoover 

said when asked how he feels when he sees the 

news of Amazon's new delivery methods.  

Judy Hoover, Rob's mother, said she believes 

people are attracted to the glass bottles the 

businesses uses and the real fresh taste of the 

milk.  

Rob said they get milk from local dairy farmers 

and they cool the milk and they homogenize all 

of the milk, except for the chocolate milk. An-

other procedure they don't do is standardizing 

the milk, which is when vendors take out some 

of the butter fat in the milk.  

"We're trying to have the best product we can. 

There are things that we could have done to 

make things cheaper, but the quality wouldn't 

be the same," Rob said.  

Although they don't do diary farming anymore, 

they still do some farming of other crops. 

Hoover Dairy offers deliveries from Monday to 

Friday, and they deliver as west as the Lasalle 

and DeVeaux neighborhoods in Niagara Falls 

and as east as Newfane, Olcott, Wilson, North 

Tonawanda and Pendleton. Around 1,200 peo-

ple weekly receive products from Hoover.  

On Tuesdays and Thursdays, they bottle the 

milk to fulfill their orders at their location.  

Rob Hoover said one of the hardest things for 

them to find is drivers for the routes, so it is a 

combination of his son, his brother and his fa-

ther who do the routes. They will start their 

routes typically around 5:30 a.m. and finish by 

around 2 p.m.  

For example, Rob Hoover will be in Youngstown 

and Ransomville on Monday, while his son and 

father go from Cambria all the way to Newfane 

and almost Olcott.  

Finding vehicles was another challenge for 

them, so they find vehicles across the country 

and refurbish and repair them.  

Robert "Robbie" E. Hoover, 19, — Rob Hoover's 

son — said he plans to keep the family tradition 

alive and help keep the customers happy how-

ever he can.  

They have tried to diversify their business with 

the opening of Hoover's Restaurant, 6035 Hoo-

ver Road, Sanborn, in 2008. Some of the items 

in Hoovers Restaurant include hot dogs, ham-

burgers, wraps, subs, sandwiches and ice 

cream.  

"The big thing is having the restaurant and the 

ice cream. We're looking to change or adapt to 

things," Rob Hoover said.  

Rob Hoover admitted that the one weakness 

they have is on social media and marketing, but 
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added that they are always busy "hands-on" 

whether it be delivering the milk, bottling the 

milk or running the restaurant in an effort to 

make their customers happy.  

 

Milk Powder Market by Size, Industry Shares, Global Growth, And Analysis 2018 
January 20, 2019 

https://currentnewsmagazine.net/milk-powder-market-by-size-industry-shares-global-growth-and-analysis-

2018/05/26/31/ 

 

ilk Powder Market  presents critical 

information and factual data about 

the Milk Powder Market, providing 

an overall statistical study of this market on the 

basis of market drivers, market limitations, and 

its future prospects. The widespread Milk Pow-

der opportunities and trends are also taken into 

consideration in Milk Powder industry. Milk 

Powder Market Research Report Heads Milk 

Powder deeply analyzes the leading players in 

the industry and with their company profile and 

policies adopted. 

In this report, the Milk Powdermarket is valued 

at USD XX million in 2017 and is expected to 

reach USD XX million by the end of 2025, grow-

ing at a CAGR of XX% between 2017 and 2025. 

Geographically, this report splits the market 

into seven regions: 

North America 

Europe 

Japan 

China 

India 

Southeast Asia and other regions (Central & 

South America, and Middle East & Africa) 

with sales (volume), revenue (value), market 

share and growth rate of Milk Powderin these 

regions, from 2013 to 2025 (forecast). 

Leading Manufacturers present in Milk Powder 

market: Danone, Nestle, FrieslandCampina, 

Arla, Vreugdenhil Dairy 

The Milk Powder report presents the industry 

survey, product description, price, variety of ap-

plications, Milk Powder market demand, market 

volume and Milk Powder market development 

forecast from 2012-2022. Milk Powder Market 

is divided according to regions, product classifi-

cation, and Milk Powder application. Milk Pow-

der is reviewed based on growth factors, risk as-

sessment, Milk Powder market dynam-

ics and emerging market sectors. This report 

also shed lights on Milk Powder development 

opportunities and threats to the market growth. 

Milk Powder Market by Product Type: Ordinary 

Milk Powder, Formula Milk Powder, Culture 

Milk Powder 

The Objective of Milk PowderMarket Research 

Report are as follow: 

To analyze and research the Milk Powderpro-

duction, capacity, value, consumption, sta-

tus and forecast 2025. 

To focus on competitive products, to define, de-

scribe and analyze market competition scenar-

ios, SWOT analysis 
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To define, describe and forecast the market by 

type, application and region. 

To analyze the markets potential and benefits, 

opportunities and challenges, patience and risks 

in the and major sectors. 

To identify the key elements and factors that 

encourage or obstruct the growth of the mar-

ket. 

To identify high growth areas and analyzing op-

portunities for the stakeholders in the market. 

To analyze individual growth trends and market 

analysis about their contributions. 

To analyze competitive developments such as 

agreements, expansions, new product launches, 

and acquisitions in the market. 

Milk Powder Market by Applications:  Baby, Old 

Man, Pregnant Woman 

Based on product, this report displays the sales 

market analysis of Milk Powder followed 

by Sales Price and Sales Revenue with reference 

to regions. Further the report offers in depth 

analysis of major manufactures by analyzing 

Production and Sales Market Comparison. 

Key Points Covered in Report: 

Milk Powder Market Overview 

Brief Introduction of Milk Powder Market Major 

Applications 

The Manufacturers Production and Sales Mar-

ket Comparison Analysis 

Product Specification and Major Types Analysis 

Global and Regional Market Forecast 

Milk Powder Market Chain Analysis 

New Project Investment Feasibility Analysis 

The report covers the market landscape and its 

growth prospects over the coming years, the 

Report discuss about recent product innova-

tions and gives an overview on potential re-

gional market shares. The report provides com-

plete insights into Industrial Series Analysis, 

which analyzes the upstream and downstream 

industries, which contain raw materials and 

suppliers, equipment and suppliers. 

To conclude with, Milk Powder Market report is 

a complete guide to understand the market 

trends and plan the business accordingly. 

 

Ohio dairy farms are disappearing 
JANUARY 19, 2019  

https://www.tdn-net.com/news/55818/ohio-dairy-farms-are-disappearing 

IAMI COUNTY — While the $1 gallon 

of milk may be a boon for the con-

sumer, it’s been a bust for the Amer-

ican dairy industry’s small to mid-sized farmers. 

Small to mid-size dairies across Ohio and the 

country are shutting their doors in record num-

bers after nearly four years of low milk prices 

and rising operating expenses. 

According to Dianne Shoemaker, a field special-

ist and dairy production economics professor 

with The Ohio State University, the exit at the 

end of 2018 was “enormous.” 

In October 2018, there were 2,130 dairy farms 

in Ohio. To date, 2,045 dairy farms remain— a 

total of 85 dairy farms called it quits in Ohio in 

three months. 

“That’s enormous. It’s not just small farms, it’s 

medium size farms and large farms … a lot of 

these are closed for good,” she said. 

M 

https://www.tdn-net.com/news/55818/ohio-dairy-farms-are-disappearing
https://www.tdn-net.com/news/55818/ohio-dairy-farms-are-disappearing


For one local Miami County family, four straight 

years of low milk prices means walking away 

from their prized registered herd, leaving be-

hind an agricultural lifestyle that has been in 

their family for generations. 

Jeff and Kathy Knoop of Fletcher shared how 

they, too, will join the national dairy farm “exo-

dus.” The Knoop family has operated a dairy 

farm for generations, starting with Jeff’s grand-

father John, then his father Hugh. 

With low milk prices and no indication of im-

provement for the commodity, the Knoop dairy, 

which has 64 milking stalls all full at one time, 

started the process to down size last fall and 

eventually will bow out in 2019. 

According to the USDA census and statistics, Mi-

ami County had 25 dairies in 1997; 27 in 2002; 

21 in 2007; and 15 in 2012. According to 

Amanda Bennett, OSU Miami County extension 

field specialist, nine dairies remain in Miami 

County to date. 

“Overall, it’s a national issue. The dairy industry 

is starting year four of very depressed milk 

prices and farms can only hang on so long if 

they aren’t making money,” Shoemaker said. 

“The bottom line is we have too much milk — 

too many cows and too much milk.” 

Jeff Knoop shared their farm’s break-even milk 

price is $16-17 per hundred pounds, today’s 

price is about $14.44 per hundred pounds. 

When prices dropped to $12 per hundred 

pounds last February, Kathy thought there had 

been a mistake in their bi-weekly milk check. It 

was shortly after the family sat down to plan for 

their exit out of the business for good. 

“Financially, they have to make me money. I 

have to make a living out of it and it’s not hap-

pening,” Jeff said. “The co-ops will say it’s the 

milk surplus and it’s now a global market. Not 

just the United States figures into this, but our 

world figures into this. Personally, I don’t be-

lieve that. You don’t have a choice because 

that’s what they are telling you. That’s where 

it’s at.” 

Jeff said he felt the downturn in 2009 when 

grain prices spiked, devastating the dairy indus-

try, noting the last time the dairy industry was 

“good” was in the mid-’90s up through 2005, 

before its slow descent. 

“Everything in the dairy industry has always 

went in cycles. You had several years of really 

good milk prices and then it’d go down and it’s 

just been down the last eight years,” Jeff said. 

Jeff said no silage was planted or harvested to 

feed their dairy herd to prepare for 2019. The 

Knoops sold half of their milking cows to a Men-

nonite farmer in Chillicothe last October. Kathy 

shared how watching half their cow herd leave 

the farm was an emotional day. Jeff, visibly up-

set, just shakes his head as he continues setting 

up to milk the rest of the herd. 

Knoop said the remaining cows will be fed out 

until the silage is depleted. The rest of the cows 

will likely be sold at a livestock yard in DeGraff 

unless another buyer steps in. 

Jeff looked down the line of cows, knowing 

their worth in their prime, shakes his head and 

stated, “I can’t even give them away.” 

Like the majority of small to mid-sized dairy 

farmers, it’s a family operation passed down 

from generation-to-generation. The Knoops 

milking operation is located on his father Hugh’s 

farm in Brown Township. 

Milked out twice a day every day, their son 

Josh, a history and government teacher at Te-

cumseh Local Schools, gets up at 4 a.m. and 

gets the milking process started on his grandfa-

ther’s farm. Jeff joins him to finish milking be-

fore Josh leaves to teach for the day. Kathy, the 

transportation director at Miami East Local 



Schools, helps after she finishes her bus routes 

in the morning and evenings. 

When the milk price plummeted, the Knoops 

had to lay off family members including Jeff’s 

brother Alan’s wife Rhonda who would feed 

and milk as well as nephews who helped with 

the milking and chores on the farm. Kathy 

shared that the most difficult part for her was 

the decision to lay off family. 

It’s the” ripple effect” in the local dairy closing 

that the community, and later consumers, may 

see, according to Shoemaker. 

“For communities, it means a real change. Every 

time a farm closes its doors, we’re talking dairy 

farms, there’s a ripple effect, which might not 

immediately be felt by consumers, but within 

the community they’ll feel that impact. Every 

dairy farm works with local suppliers, local busi-

nesses that support the production of milk. It 

could be the veterinarian practice that lost a cli-

ent, there’s a nutritionist who lost a client … 

There’s employees and family members that 

lose their jobs,” Shoemaker said. “There’s all 

these support industries. They are buying feed, 

they are selling calves, someone would buy 

those calves for beef. There’s a tremendous 

number of transactions that happen every 

month that are no longer going to help some lo-

cal business. When enough leave the industry, 

some of those local businesses may shut their 

doors. From fuel suppliers, to the hoof trimmer, 

that’s one less client. That’s someone that goes 

farm-to-farm to do hoof trimming and feet care, 

they lose the ability to have a full-time job for 

their family.” 

Josh said the exit out of the diary business will 

be tough due to work being a family affair, 

which his own son was starting to join. 

Josh’s son young son Luke walked in the barn 

after half the herd was sold and was looking for 

his cow “Honest” in the stalls. 

“That was hard tell him that ‘his cow’ Honest 

had to go to another farm,” Kathy said, noting 

they paired their grandson up with another to 

take the cow’s place. 

Jeff can point out the lineage of each cow in the 

stall, even ones bred from his 4-H project in his 

youth. Josh can do the same. While the Knoops 

are still toying with keeping some part of the 

livestock at their farm, Jeff was quick to state no 

one with their last name will start up another 

dairy in his lifetime due to the start-up costs 

and the years of breeding it takes to optimize 

production. 

Josh shared how he had once expressed inter-

est in going into the diary farming business be-

fore he attended college, but his parents talked 

him out of it, thus leading him to chose a career 

in teaching. 

The plight of the dairy industry made national 

news in 2018 when dairy co-ops starting insert-

ing suicide prevention information along with 

their milk checks. Kathy shared her stunned re-

action when she found one enclosed in their 

milk checks last spring.

 

 

 

 

 

 



Give Gallons milk program connects farm with community 
Jan 18, 2019 

https://www.thewesterlysun.com/news/latest-news/give-gallons-milk-program-connects-farm-with-commu-

nity/article_b08b2c5a-1aab-11e9-b357-23798e01288b.html 

 

ORTH STONINGTON — Dressed in 

heavy boots, a hat and warm layers, 

Brianne Casadei opened the paddock 

and called to her herd of dairy cows Tuesday 

morning. 

“Come here girls! Come on, come on!” she 

called, urging the cows to walk to a nearby pas-

ture. “We move them out into a field so they 

can run around and get exercise but this time of 

year they like to stay near the barn.” 

Casadei, owner of the Terra Firma Farm Cream-

ery, has 15 grass-fed Jersey cows whose milk 

contributes to her new project, Give Gallons, a 

crowdfunding effort known as #TFFGiveGallons, 

that delivers milk to the Gemma E. Moran 

United Way/Labor Food Center in New London 

twice a week. 

Her goal is deliver 300 gallons of milk each 

week. Terra Firma's cows each produce 4 gal-

lons of milk per day, or 60 gallons a day, adding 

up to 420 gallons per week. Terra Firma sells 

much of that milk to McQuade’s Marketplace, 

at farmers markets or her own store. 

The extra milk needed for Give Gallons comes 

from local dairy farmers, fulfilling a second goal 

of the program: helping other dairy farmers 

stay in business. 

“Most other dairy farmers are in the industry 

where they milk their cows and then they ship 

their milk and they’re paid whatever the co-ops 

are paying them,” she said. “Right now what 

they’re getting paid for milk is less than it’s 

costing them to make milk and it’s been like 

that for years. Dairy farms are closing at a rapid 

rate, so my idea is how can we take what we 

have and help them.” 

Funded by a Kickstarter campaign in 2015, 

Casadei set up a creamery on the farm with 

enough capacity to bottle and pasteurize not 

only her cows’ milk but milk from other farms. 

“It gives us the opportunity to buy milk from 

other farms,” she said. “We can approach these 

other small farms like our own who don’t have 

a processing plant and pay them more for their 

raw milk than they would get for shipping it.” 

She said she is talking with five local farms, in-

cluding Preston Farm, that are willing to partici-

pate. 

“It’s sort of a no-brainer for them. We come 

with a transport tank, we pick up your milk, we 

pay you more than you’re getting right now,” 

she said. 

Another goal of the program is to make Terra 

Firma Farm sustainable, which entails maximiz-

ing the creamery’s capacity. 

“So, 300 gallons a week is us maximizing our 

processing capacity and that’s us doing two 

batches of milk five days a week,” Casadei said. 

For every contribution of $5 from a donor, a 

half gallon of milk or more will be delivered to 

the Gemma E Moran United Way Food Center. 

An annual $260 donation allows Terra Firma 
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Farm to provide milk every week for a year to a 

local family in need. 

“People come into the farm store and they buy 

milk for themselves and then they add on 

money for Give Gallons or they go through 

#TFFGiveGallons,” she said. “It’s basically a 

crowdfunding idea where everybody’s giving 

into the process, it’s not just me doing it.” 

Casadei, known to many as Farmer Brie, also 

does a Facebook “Mouth-off Monday” post 

every week that features a local small business 

that provides a gift certificate. People who 

share the #TFFGiveGallon hashtag are eligible to 

win the certificate. 

“It’s just fun. It’s a way to get people engaged in 

what’s going on in the community,” she said. 

“It’s a way for us to get it out there and people 

we don’t even know hear about the program 

and turn around and buy gallons.” 

The milk delivered to Gemma Moran is whole 

milk, she said. 

“It’s got the cream on the top so you have to 

shake it up,” she said. “The milk is not raw milk, 

it’s pasteurized. We’re state licensed, we’re FDA 

approved, we are a Grade A processing facility.” 

The farm, which opened in 2004, also runs af-

ter-school programs and summer camps.  

“The goal of the farm is to reconnect our com-

munity with agriculture,” she said. “We’ve gone 

from raising eggs and vegetables and we do 

pork and chicken, so now we’re adding dairy.” 

Milking the cows twice a day, 365 days a year, is 

demanding but rewarding, she said. 

“It’s your livelihood but it’s your life, it’s your 

love,” she said. “I care about these cows like 

they’re my children, they’re my business part-

ners, my employees, we’re in this together, and 

they can’t get their own feed and water, and in 

return for what I do for them, they give us milk 

and we make a living together.” 

 

Milk prices stuck in ongoing bear market 
Jan 18, 2019 

https://www.heraldpalladium.com/news/local/milk-prices-stuck-in-ongoing-bear-market/article_fdbe25f7-54d7-

5e01-b5ef-54f80d23aa1c.html 

he simple law of economics, supply and 

demand, explains why dairy farms na-

tionwide, including the one at Andrews 

University, have been going out of business in 

recent years. But fewer dairy farms hasn’t 

meant less milk. 

The number of licensed dairy herds in Michigan 

declined from 2,440 in 2007 to 1,750 in 2017, 

according to Allison Stuby Miller, Michigan Milk 

Producers Association communications man-

ager. The MMPA markets milk on behalf of its 

members, which included the Andrews dairy 

farm. 

In Michigan, the U.S. Department of Agriculture 

National Agricultural Statistics Service (NASS) 

reported that there were 328,000 dairy cows in 

2007. In 2017, 425,000 were reported, which 

means the average number of cows per farm 

has increased in the past decade. 

An online Dairy Herd Management article from 

April 24, 2018, reported that prices peaked in 

2014, with high demand worldwide and the 

number of cows producing milk being relatively 

low. 

However, that encouraged more production. 

Milk prices in 2014 averaged $23.16 per 100 

pounds (cwt). 
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A U.S. Department of Agriculture Economic Re-

search Service report dated Dec. 18 forecast the 

2018 milk price will average $16.15-$16.25 per 

cwt. For 2019, the ERS predicts $16.70-$17.80. 

A Capital Press report on the University of Idaho 

annual dairy outlook seminar, published Dec. 

13, said that while cow numbers are dropping 

nationwide due to financial pressure, average 

production per cow is increasing for various rea-

sons. 

The result is that milk production has slowed, 

but is still increasing. 

In 2007, there were 9.16 million cows in the 

United States, which produced 186 billion 

pounds of milk, according to NASS. In 2017, 

9.39 million cows produced 215 billion pounds. 

Prices may be improving for dairy farmers, but 

slowly. In a Dec. 5 Dairy Herd Management arti-

cle, Brian Rice of Rice Dairy, a dairy brokerage 

firm, forecast milk prices this year might aver-

age $1 higher than in 2018. 

Rice predicted “that prices will hit $20 (per cwt.) 

within the next five years.” 

But even if that figure is reached, that would 

still be well below the high in 2014. 

 

$331.47 Million Liquid Milk Replacers Market - Global Outlook & Forecasts Report 2017-

2026 
Jan 18, 2019, 10:00 ET 

https://www.prnewswire.com/news-releases/331-47-million-liquid-milk-replacers-market---global-outlook--fore-

casts-report-2017-2026--300780821.html 

lobal Liquid Milk Replacers market ac-

counted for $193.26 million in 2017 

and is expected to reach $331.47 mil-

lion by 2026 growing at a CAGR of 6.2% 

Increasing consumption of dairy products and 

acceptance of precision nutrition techniques 

are some factors impacting the market growth. 

However, factors such as preservation and lo-

gistical advantages associated with powdered 

milk replacers are hampering the market. 

Amongst types, non medicated segment ac-

counted for considerable market share during 

predicted period. This is owing to the fact that 

infant livestock are being fed with milk replac-

ers for the first 6-8 weeks of their birth. Non-

medicated liquid milk replacers are fed to live-

stock infants for the first 1-2 weeks of their 

birth to protect them from diseases or certain 

deficiencies. Based on geography, Europe is the 

key revenue contributor to the market during 

the forecast period owing to increasing demand 

for milk and milk products among consumers in 

this region. 

Some of the key players in Liquid Milk Replacers 

market include Liprovit BV, Glanbia, PLC, Nu-

treco N.V., Cargill, Petag Inc., Calva Products, 

LLC, Land O'lakes Inc., Archer Daniels Midland 

Company, Lactalis Group and CHS Inc. 
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Way We Were: Changing standards for milk 
January 18, 2019 

https://www.parkrecord.com/news/changing-standards-for-milk/ 

ublic health became an increasingly 

prevalent concern in the United States in 

the late 19th century. As scientists and 

medical professionals came to understand more 

about pathogens, disease and sanitation, regu-

lations grew more stringent. It was during this 

era that local and national standards governing 

dairy farms and milk products were introduced. 

Standards were usually based on two criteria: 

health and cleanliness; and quality. The primary 

health concern was bovine tuberculosis, which 

was communicable to humans through bacteria 

in milk. 1890 marked the first year regulations 

were instituted regarding bovine tuberculosis 

and over the next several decades, farmers 

worked to eradicate the disease entirely. One 

method was to test dairy herds once a year and 

eliminate infected animals from the herd. This 

method was expensive but provided very satis-

factory long-term results. A second method, 

usually employed along with the first, was to 

pasteurize the milk itself. In the short-run this 

solution was cheaper than testing herds for bac-

teria and so was often used even before a 
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farmer could afford to pay to have his herd in-

spected. Pasteurization by heating milk to 140 

degrees Fahrenheit for at least twenty minutes 

before consumption killed the tuberculosis bac-

teria in contaminated milk and prevented 

spread of the disease. 

While health and cleanliness standards pro-

tected humans from dangerous bacteria, quality 

standards were designed to prevent fraud. For 

instance, skimming milk was considered reduc-

ing its food value and, in the early 1900s, was il-

legal in several places throughout the country. 

Where it was legal, the milk was required to be 

labeled as skimmed before it could be sold. Wa-

tering down milk was also considered fraud and 

anyone caught selling sub-standard quality milk 

faced consequences, sometimes even in crimi-

nal court. 

Park City had several instances of dairy fraud. In 

1910, Food and Dairy Commissioner Walter J. 

Frazier revoked C.H. Steven's permit to ship 

milk to Salt Lake City. The reasons cited were 

related to the "fluid being bellowed the stand-

ard and very dirty." In addition to not meeting 

cleanliness standards, the milk was discovered 

to be watered. In shipping to Salt Lake, Steven's 

business crossed county lines. Because of this, 

his case was handed over to the state food in-

spector for resolution. 

Just one year later, Mary Payne, a respected 

long-time Parkite, was brought before a county 

judge accused of watering down the milk that 

she sold. The Payne family farmed in Parley's 

Park (Snyderville) in 1911 and was one of 

eleven milk distributors in the area. Mary 

Payne's case was less clear-cut than Steven's. 

Dozens of loyal customers testified that the milk 

she sold was "perfectly satisfactory." Payne's at-

torney argued that the state health inspector 

"had not complied with the law" in his evalua-

tion process. At trial, the prosecutor "failed to 

make much of a case." Nevertheless, Judge Wa-

ters found her guilty and imposed a fine of 

$100. On recommendation of both the prose-

cuting attorney and the state inspector who'd 

originally filed the complaint, the fine was re-

duced to $25. 

 

Farm economic woes not going away anytime soon; time to deal with "new normal" 
Jan. 17, 2019 

https://www.wisfarmer.com/story/news/2019/01/16/experts-say-economic-woes-farm-not-going-away-anytime-

soon/2585284002/ 

 

IEL – “Now is not the time to say 'I 

hope it gets better',” BMO Harris Bank 

managing director for agriculture 

banking Sam Miller of Appleton told a crowd of 

about 125 attendees at a “Supporting Farmers 

During Challenging Times” meeting on January 

9. 

Referring to the economic crisis that many 

dairy, crop, and livestock farmers have endured 

during the past four years, Miller cited global 

factors to indicate that there is no guarantee of 

immediate relief for those facing a non-sustain-

able economic outlook. 

“We're funding losses with debt. That's the 

trend we're on,” Miller remarked. “Do you con-

tinue or stop doing so?” 
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Sponsored by the Extension Service offices in 

Calumet, Manitowoc, Fond du Lac, Sheboygan, 

Ozaukee, and Washington counties, the event 

was attended by agricultural lenders, agribusi-

ness professionals, public and private agency 

representatives, and some farmers. 

Numeric downtrend 

Net farm income has fallen during five of the 

past six years, Miller pointed out. Two atten-

tion-grabbing numbers are the plunge in work-

ing capital for the farm sector from $162 billion 

in 2012 to $53 billion in 2018, he noted. 

Miller recalled the financial crisis which existed 

when he entered the agricultural lending field in 

1984 at a bank in Chilton. He said there are “ee-

rie similar circumstances today but with some 

differences.” 

Consolidation has been and continues to be 

prevalent in all sectors of the economy, includ-

ing agriculture, Miller observed. He noted that 

the bank where he is based has had three dif-

ferent names during his time there. 

Basic questions 

A question that many farmers need to answer 

today is “How long do you want to subsidize 

debt?” by obtaining new loans or restructuring 

existing ones, Miller asked. “Leaving the busi-

ness is a viable option and may be the right 

one.” 

Miller emphasized the importance of preparing 

and using the basic financial statements so 

farmers know their financial standing. For in-

stance, he cited a Minnesota-based farm rec-

ords summary which calculated a median net 

return of $1,240 per dairy cow in 2014 com-

pared to a loss of $110 per cow in 2018. 

For those who decide to continue with their 

farm enterprise, Miller warned that at the mo-

ment “there are no silver bullets here.” For 

those who decide to leave, he said there are 

plentiful off-farm employment opportunities for 

anyone with a farm background in Wisconsin. 

Global view 

Miller set the stage for his suggestions by stat-

ing that “supply and demand decide every-

thing.” The two are well out of balance due to 

record high production of basic crops around 

the world, agriculture's very high risk in interna-

tional trade, “a direct and immediate impact” of 

recently imposed tariffs, the changes in con-

sumer preferences, and the recent strength of 

the US dollar which has raised the costs for buy-

ers of the nation's exports, he observed. 

Regarding exports, Miller decried “the trade 

fights” with the top importers of the nation's 

agricultural commodities. He noted that dis-

putes exist with China, the European Union, 

Mexico, and Canada, which accounted for more 

than $62 billion of U.S. agricultural exports in 

2018. 

Headaches in transportation are also hurting 

the agriculture sector, Miller said. He men-

tioned the poor operating conditions at many 

seaports, strong competition from other com-

modities for railroad cars, and a severe shortage 

of truck drivers. 

Dairy sector specifics 

Looking at the dairy sector, Miller fingered the 

European Union for its termination of milk pro-

duction quotas in April of 2015 and the reduc-

tion of fluid milk consumption, particularly with 

breakfast cereals, as major reasons for the four-

year malaise in milk prices. 

Terming it “the most ho-hum Farm Bill” in a 

long time, Miller said the recently approved 

federal legislation will not provide relief to dairy 

farmers. What's referred to as “the safety net” 

for milk prices is “pretty close to the ground,” 

he indicated. 



If it were 2000 rather than 2019, Miller believes 

that a cutback in domestic production would 

solve the problem of low domestic milk prices. 

That wouldn't work today because any reduc-

tion would merely reduce the volume of dairy 

exports, which have increased to about 15 per-

cent of the nation's production during the past 

decade, he explained. 

Although the voluntary and involuntary dairy 

farm exits approached 900 in Wisconsin during 

2018, Miller said this will not solve the milk 

price problem. Many of the cows that were on 

those farms simply had “a change of address,” 

he pointed out. 

Instead of focusing on how to make more milk, 

farmers should turn their attention to the feed 

conversion to milk ratio (feed cost per hundred 

pounds of milk), said John Goeser, director of 

nutritional research and innovation for Rock 

River Labs. (Photo: Brian M. Wells/Times Her-

ald) 

As self-help measures, Miller asks dairy farmers 

to consider breeding their top and bottom qual-

ity cows with sexed semen, to breed some cows 

with beef sires to boost the value of calf sales, 

to increase the level of milk solids (butterfat 

and protein), to dispose of excess heifers, and 

to sell seldom used equipment. 

A new normal 

Although “it's not a fun time to be in the dairy 

industry, I'm excited about where it could be in 

3 months, 3 years, 5 years,” John Goeser told 

the attendees. A western Sheboygan County 

dairy farm native, Goeser is the director of nu-

tritional research and innovation for Rock River 

Labs in Watertown and an adjunct professor of 

dairy science at UW–Madison. 

Goeser suggested that extreme price volatility is 

probably a bygone in the dairy sector. He urged 

dairy farmers to prepare for “a new normal” of 

having the base price for milk hover at about 

$15 per hundred. At that price, dairy farmers 

must make money on $15 milk or get out of the 

business, he observed. 

“We're not here to help farmers be average any 

more,” Goeser remarked. But instead of striving 

to boost daily milk production per cow by two 

pounds per day or seeking daily herd averages 

of 90 to 100 pounds of milk per cow, he pro-

poses different criteria. 

Setting dairy goals 

“We can whoop the tail off the European Union 

and South America for making milk by giving far 

more attention to the feed conversion to milk 

ratio (feed cost per hundred pounds of milk)," 

Goeser promised. He's convinced there are 

many low or no cost ways to do so. 

That there is a great difference between dairy 

farms on feed costs per hundred of milk is 

shown in the $2.10 per hundred range in late 

December for 14 high producing herds in Michi-

gan and Indiana, Goeser reported. Data pro-

vided by dairy consultant Stacy Nichols showed 

a feed cost range of $5.18 to $7.28 per hundred 

of milk. 

Nutritional standards 

Goeser's goals for dairy cow feeding and nutri-

tion include limiting daily variations on feed 

mixing, delivery, and refusals to less than 5 per-

cent, to restrict daily volumes of extra ingredi-

ents to three pounds per cow, to closely moni-

tor dry matter values in rations, and to achieve 

dairy cow digestion of 34.4 pounds of dry mat-

ter per day (62 percent of 55 pounds of dry 

matter intake) compared to frequent on-farm 

ranges of 28 to 42 pounds digested. 

He noted that each one pound of total digested 

nutrients should provide the energy for produc-

ing 3.5 pounds of milk. 

As to how easily dairy ration numbers can be 

skewed, Goeser cited the example of a farm 



feed mixer which was on display at a dairy 

meeting. When the owner followed advice to 

power wash the unit, it was discovered that the 

mixer contained 700 pounds of clogged/spoiled 

feed, thereby throwing off the weight calcula-

tions of the mixed and delivered feed by 700 

pounds for a herd of 500 cows, he pointed out. 

 

Although there have been gradual upgrades 

over the years, many dairy farms need to im-

prove the kernel processing of the grain in their 

corn silage, Goeser continued. He also empha-

sized that proper particle size and consistency 

can be achieved at no extra cost in mixed ra-

tions. 

Goeser's Goals 

Goeser proposed “new goals” of a minimum of 

75 percent on the kernel processing score com-

pared to the current average of 60 to 70 per-

cent and of a maximum of 1 percent starch in 

dairy manure compared to previous goals of 2 

to 3 percent and much higher actual numbers in 

many dairy fecal starch tests. 

Total digestible nutrient yields per crop acre 

ought to be the standard for haylage and corn 

silage, Goeser stated. He called for many more 

on-farm plots comparing 5 to 10 corn hybrids to 

identify which best serve that goal. 

Goeser cited studies by Extension Service spe-

cialist Brian Holmes which found total dry mat-

ter losses of 17 to 64 percent for haylage and 12 

to 23 percent for corn silage in the steps from 

harvest to feeding. Such losses wouldn't come 

close to achieving a goal of 14.25 tons of feed-

out from a 15 ton per acre harvest for corn si-

lage, he observed. 

Regarding the widespread problems with the 

2018 corn silage harvest, which resulted in too 

much of the crop being too dry when going into 

storage, Goeser isn't as concerned about myco-

toxins as some others are. He pointed instead 

to yeast counts, which are likely to rise during 

periods of warmer weather.

 

Dairy commodity prices continue to lift 
16/01/2019 

https://www.newshub.co.nz/home/rural/2019/01/dairy-commodity-prices-continue-to-lift.html 

here's good news for dairy farmers, with 

another lift in global dairy commodity 

prices. 

Prices rose by 4.2 percent at the January 15 

Global Dairy Trade (GDT) event. 

The index has continued to increase since 

the December 5 GDT event in 2018, which was 

the first rise in seven months.  

NZX dairy analyst Robert Gibson said prices in-

creased for all commodities except rennet ca-

sein, which was down 1.4 percent. 

"Overall, the results were in line with the NZX 

Dairy Derivatives market expectations leading 

into the event," he said. 

Whole milk powder (WMP) prices at the Janu-

ary 15 GDT event lifted 3.0 percent on the pre-

vious event to US$2,777/t, while regular grade 
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WMP to ship in February was also up, rising by 

3.2 percent.  

Skim milk powder (SMP) prices at January 15 

GDT lifted 10.3 percent on the previous event 

to US$2,405/t with medium heat SMP for Feb-

ruary shipping up 12 percent.  

"SMP offer volumes leading into this event 

were unchanged on the previous event at 

4,965t, with the lift in the SMP price index also 

indicating strong demand side pressures," said 

Mr Gibson. 

Price indices for anhydrous milk fat (AMF) and 

butter increased 3.2 percent and 4.6 percent re-

spectively.  

Regular grade AMF and unsalted butter to ship 

in February lifted 18 percent and 19 percent re-

spectively.  

"Ahead of the event, the derivatives market had 

expected lifts for milk fats, with offer volumes 

also down for AMF (-6.3 percent) and butter (-

10 percent), compared with the previous GDT 

event." 

Rennet casein, which makes up a significantly 

smaller portion of dairy commodity sales vol-

umes, decreased 1.4 percent at the January 15 

event.  

"On average, rennet casein prices have been in 

decline since the October 2 GDT event in 2018, 

with this event likely reflecting some lift in vol-

umes sold, which could have placed further 

downward pressure on prices," Mr Gibson said. 

 

Dairy Ingredients Market 2018-2023: Market Share and Market Size of Major Suppliers 
January 16, 2019 

https://www.blogofindia.in/37212/dairy-ingredients-market-2018-2023-market-share-and-market-size-of-major-

suppliers/ 

 

airy Ingredients market segmented on 

the basis of suppliers, consumers, driv-

ers, opportunities market challenges, 

indicators, market risks/restraints, influences. 

The Dairy Ingredients market mainly focuses on 

the terms like company, product type, end-user 

and key regions. 

Dairy Ingredients market include the market 

status, competition landscape, market share, 

growth rate, future trends, sales channels and 

distributors. The report includes information 

like market share, price, growth rate, consump-

tion, capacity, production, import, export, In-

dustry chain, manufacturing process, cost struc-

ture, marketing channel are also analyzed by 

this Dairy Ingredients market industry. 

The Dairy Ingredients market is anticipated to 

develop CAGR of 5.2% during the forecast pe-

riod 2018-2023. 

Dairy Ingredients Market’s Top Regions Covers 

in this Report: 

US, Canada, Mexico, Rest of North America, 

Spain, UK, France, Germany, Russia, Italy, Rest 

of Europe, China, India, Japan, Australia, Rest of 
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Asia-Pacific, Brazil, Argentina, Rest of South 

America, South Africa, Egypt, Rest of Africa.. 

The Dairy Ingredients market report grasps each 

and every aspect of the international market for 

this specific domain, ranging from the crucial 

market data to many important criteria, based 

on which, the Dairy Ingredients market is stand-

ardized. The main functioning domains of the 

Dairy Ingredients market are also covered based 

on their presentation. The Dairy Ingredients 

market report covers research of current poli-

cies, regulations, and market chain. Considering 

other factors like goods, their chain of produc-

tion, main manufacturers, and supply & de-

mand, price format for business is also orga-

nized in this Dairy Ingredients report. 

Dairy Ingredients market manufacturers are 

covered in this report, with sales, market share, 

revenue for each company: 

Amul, Arla Foods, Dairy Farmers of America, 

Fonterra Co-Operative Group Limited, Fries-

landcampina, Glanbia, Plc., Hatsun Agro Prod-

ucts, Kanegrade Ltd., Murray Goulburn Co-oper-

ative, Nestle SA, Nova Dairy Products, And 

many more… 

Dairy Ingredients Market Dynamics 

Drivers 

– Increase in Consumer Preference for Nutri-

tional Foods 

– Increasing Demand in the Dairy Application 

Sector 

Restraints 

– Side 

effects of consuming Dairy Ingredients 

– Increasing Substitutes for Dairy Ingredients 

– Inconsistent Supply of Milk 

Opportunities 

– Innovations in Product Offerings 

– Increasing Demand for Premium Diary Ingredi-

ents 

Porters Five Forces Analysis 

Key Developments in the Dairy Ingredients Mar-

ket: 

March 2018 – Stauber USA, a premier distribu-

tor of quality ingredients and solutions to the 

nutritional, food, pharmaceutical, cosmetic, and 

pet care industries, has entered into a strategic 

partnership with CoreFX Ingredients, manufac-

turers of custom dry dairy, cheese, and lipid in-

gredient solutions. The partnership will strive to 

deliver innovative and service driven ingredient 

solutions to elevate customer success. 

Key Benefits: 

The Dairy Ingredients report will help to de-

velop Business Strategies by understanding the 

trends shaping and driving Dairy Ingredients 

market 

To establish sales and marketing efforts by iden-

tifying the best opportunities for Dairy Ingredi-

ents market 

To recognize the future market competition in 

the Dairy Ingredients market.  

Report Highlights: 

Market Dynamics – Drivers and Restraints 

Market Trends 

SWOT Analysis and Porter’s Five Forces Analysis 

Company Analysis. 

 

 



 


